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the inﬂuence of service characteristics on the performance of domestic and
international US new ventures in the environmental industry. A previous
paper, ‘Encouraging Ethical Behavior: An Open Systems Approach to
Modeling the Inﬂuences of Social Controls’, was selected by The
International Association for Business and Society (I.A.B.S.) for a best
papers volume. Dr Cloninger frequently serves as a volunteer at national and
international meetings.
Boyd D. Cohen is currently Professor of Strategy and Entrepreneurship at
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International Marketing Review, Journal of Business Venturing, Journal of
International Marketing, Journal of Small Business Management and Small
Business Economics. Professor Crick is on the Editorial Advisory Board of
the Journal of International Entrepreneurship.
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des Hautes Etudes Commerciales. He is the author of 100 articles in refereed journals and 15 books, including the best-selling text Entrepreneurship
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Who (University of Toronto Press), and in One Thousand Great Scholars
(Cambridge), as well as in the Who’s Who in the World. He serves as Senior
Advisor to the World Association for Small and Medium Enterprises, and
as an editorial board member of several journals. Based at the University
of Canterbury in New Zealand, he is the founding editor of the Journal of
International Entrepreneurship.
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President of the Administrative Sciences Association of Canada. Professor
Etemad serves on the Editorial Advisory Board of the Journal of
International Entrepreneurship.
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Advisory Board of the Journal of International Entrepreneurship.
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where he remained until 1993, when he became professor of entrepreneurship at HEC-Montreal. He has more than 100 publications to his credit,
and has lectured in more than 40 countries. He was past president of the
Canadian Council for Small Business and Entrepreneurship (CCSBECCPME). His research is concerned with the activity systems of entrepreneurs and the self-employed, small business strategy, epistemology and
administrative science research methodologies. He has a special interest in
entrepreneurial vision.
Callum J. Floyd completed his master’s and PhD degrees at the University
of Canterbury. His PhD thesis, titled ‘An Organisation Theory Perspective
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Before moving to New Zealand, he taught at such universities as Ohio
University, University of California, American University and Emerson
College. From Emerson College he was shoulder-tapped by the Minister of
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