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six books, including Islamic Perspectives on Management and Organization (Edward
Elgar, 2005) and Business and Management Environment in Saudi Arabia (Routledge,
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Global Order) (Curtea Veche, Bucharest, 2010) and a number of articles in academic journals. Currently, he is Deputy Director of the Romanian Cultural Institute in Istanbul.
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Derrick Chong is a Senior Lecturer in Management at Royal Holloway, University of
London; he also holds an adjunct position in art business at Sotheby’s Institute of Art
in London. He read business administration and art history at various universities in
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company and the world’s largest Muslim lifestyle network. Coming from a computer
science background, Mohamed is the youngest business leader named among Chief
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Mohamed has been named the ‘Egyptian Technology Figure of the Year’. Recently he
was also among 200 business leaders recognized by President Obama at his ‘Presidential
Summit on Entrepreneurship’ and was named by Georgetown University and the Royal
Islamic Strategic Studies Center among the world’s ‘500 Most Influential Muslims’ (2009
and 2010).
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services for different organizations in the Arab region.
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School. Her dissertation discusses boycotting behavior from a cross-cultural/religious
perspective, a research field that is still at the top of her research agenda. Dr Farah has
bidded for a number of research grants and was granted last year the competitive British
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East. She actively participates in leading international conferences and her work appears
in top marketing journals. She is a member of a number of academic organizations and
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such as the Journal of Consumer Research, California Management Review, Journal
of Economic Psychology, Journal of Public Policy and Marketing, Journal of Material
Culture, and volumes such as Time, Consumption and Everyday Life, Handbook of
Qualitative Research Methods in Marketing, Clothing as Material Culture, The Why of
Consumption, and Consumption in Marketizing Economies. She is currently working on
consumption among immigrants, production and consumption of cultural products, historical foundations of consumer culture, and temporality and materiality of consumption practices.
Ghofrane Ghariani is a PhD candidate at the Institut Supérieur de Gestion de Tunis,
Tunis University. Her main research deals with experiential consumption, consumer
behaviour and management of the arts and culture, particularly the field of cinema.
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Eastern Studies and program co-chair for the Middle East Studies Association (MESA)
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also first author of a global marketing textbook (South-Western/Cengage Learning)
currently in its third edition.
Farooq Haq is a Lecturer in the School of Business and Law at the Charles Darwin
University, Australia. He has completed his PhD in the area of marketing spiritual
tourism. He has published in journals of marketing and tourism. His major research
interests are marketing spirituality related products and services, studying the
behaviour of spiritual tourists and marketing strategies for specialized and Islamic
products.
Siti Hasnah Hassan is a Senior Lecturer in the School of Management, Universiti Sains
Malaysia. She received her PhD from the Australian National University. Her thesis
topic examined functional food consumption in multicultural society. Her research
has been published in the British Food Journal, Journal of Agribusiness Marketing and
Journal of Asia Pacific Marketing. She has also published book chapters and her work
has been presented at the Australian and New Zealand Marketing Academy Conference.
Her research interests include consumer behaviour, Islamic marketing and branding,
cross-cultural marketing and health food marketing.
Özlem Hesapçı Sanaktekin is an Assistant Professor of Marketing at İstanbul Bilgi
University. She received her BA in Business Administration from Marmara University,
MA in Social Psychology from Boğaziçi University and her PhD degree in Marketing
from Bocconi University. She teaches Marketing, Consumer Behavior and Research
Methodology courses. Her main research focus is on the psychological processes that
underlie consumption behaviour.
Hayiel Hino is a Lecturer in the Department of Economics and Business Management,
Ariel University Center, Israel. He received his PhD in Business Administration from
the Hebrew University, Israel. Primary research interests include international retailing, food retailing, and the influence of religious and cultural factors on the diffusion,
adoption and use of modern food retail formats. His particular areas of teaching include
Retailing, Marketing and International Marketing.
Elizabeth C. Hirschman is Professor II of Marketing, School of Business, Rutgers
University, New Brunswick, USA. She is a Past President and Fellow of the Association
for Consumer Research. Her research interests include ethnicity, race and religion as
influences on consumption processes, semiotics, product symbolism, gender issues and
self-identity. She was named in 2009 as one of the most highly cited scholars in Business
and Economics by the Institute for Scientific Information.
Tariq Khan is the President of Muxlim Inc. Tariq is also the founder of Global Diversity
Marketing, Inc., a New York based management-planning firm helping Fortune com-
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panies. Tariq has had a twenty-year career, working in companies including MetLife,
Nationwide, and ING. Before joining Muxlim, Tariq was Senior Vice President and
Head of Market Development for ING’s US Wealth Management group. Tariq is
also an Adjunct Professor of Marketing and Public Relations at New York University
SCPS. Khan earned a bachelor’s degree in international marketing and advertising from
Baruch College, New York, and an MBA in marketing and management from St John’s
University, New York.
Mazen Kurdy has an MA degree in Political Science from the University of Central
Florida, Orlando, with an emphasis on international affairs. His research interests
include the fundamentalist Islamic resurgence and the Russian foreign policy goals in
relation to the Caspian region, Syrian politics in Southwest Asia, and Islamic marketing and branding issues. Mazen also has an Executive MBA degree from the ESSEC &
Mannheim Executive MBA Programme.
Chae Ho Lee is an Assistant Professor of Design at the University of Hawai‘i at Mānoa.
His work spans advertising, exhibition, identity, publication, and web design. He has
worked for a number of prestigious advertising agencies and design studios in the
Pacific Rim, New York, and Dubai. He has exhibited his design work nationally and
internationally and has presented his research at international conferences in England,
Japan, and Egypt. His current research has been published by the journals Creative
Quarterly and Visible Language, among others. He received his MFA with honors from
the Rhode Island School of Design in 1999.
Stephen Lee is the first Chief Operating Officer of Muxlim Inc. and currently acts as an
advisor to the company. In the last ten years Stephen has founded and been an executive
in several global Finnish startup companies in industries ranging from filmmaking to
mobile software. Since 1986, his career has focused on managing people, technology and
processes for companies like Bosch, Advanced Digital Information Corp. and General
Motors. Stephen has a BS in Mechanical Engineering from the General Motors Institute
and an MBA from the Helsinki School of Economics. He is a frequent lecturer on business strategy and social media marketing.
Vili Lehdonvirta is a Visiting Scholar at the Interfaculty Initiative in Information
Studies, University of Tokyo, and a Researcher at the Helsinki Institute for Information
Technology, Finland. His research interests are virtual goods, currencies and economies,
digital consumption, online sociability and persuasive technology. Vili is a co-founder of
the Virtual Economy Research Network and a member of the Advisory Board at Live
Gamer, Inc. Vili has a PhD in Economic Sociology from Turku School of Economics
and a MSc (Tech) from Helsinki University of Technology.
T.C. Melewar is a Professor of Marketing at Brunel Business School, Brunel University,
United Kingdom. He has previous experience at Warwick Business School, MARA
Institute of Technology in Malaysia, Loughborough University, UK and De
Montfort University, UK. T.C. Melewar teaches Marketing Management, Marketing
Communications and International Marketing on a range of undergraduate, MBA, and
executive courses with companies such as Nestlé, Safeway, Corus and Sony. He has conducted seminars and courses in Russia, the Republic of Georgia, Moldova, Germany,
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France, Denmark and Indonesia. T. C. Melewar is also the joint editor in chief of the
highly acclaimed Journal of Brand Management (Palgrave).
Nazlida Muhamad is Assistant Professor at the College of Business Administration,
Academic Campus for Girls, Jazan University, Kingdom of Saudi Arabia. She earned
her PhD in Marketing from The University of Western Australia. She previously taught
marketing courses at the Universiti Utara Malaysia and has served as a board member
for the Malaysian Consumer and Family Economic Association. Her primary research
interests include understanding the psychology of religion and spirituality and its role in
consumers’ marketplace behaviour.
Rusnah Muhamad received her PhD in Islamic Accounting from the University of
Malaya, Malaysia and is a Senior Lecturer of Accounting in the University of Malaya,
Malaysia. Her PhD research was related to financial reporting for the Islamic banking
industry. Rusnah teaches Financial Accounting and Reporting, Accounting for Business
Decision Making and Islamic Banking and Finance on a range of undergraduate, MBA,
and executive courses at the University of Malaya. Her research interests among others
are Islamic banking and finance, financial reporting from an Islamic perspective and
Islamic business ethics.
Sonja Prokopec is an Assistant Professor of Marketing at ESSEC Business School, Paris.
She has a PhD in Business from the University of Houston, Texas. She has an MBA in
Finance and a BA degree in Marketing from the University of Central Florida, Orlando.
Her primary research interests focus on self-regulation, mental accounting, and luxury
branding issues. As a secondary area of research interest Sonja focuses on consumers’
perceptions of brands in virtual worlds. Her research has appeared in the Journal of
Consumer Research, the Electronic Commerce Research Journal and numerous conference proceedings (for example, ACR, AMA, EMAC, SCP). Sonja has been named the
ESSEC LVMH Chaired Professor of Luxury Brand Management in 2010.
Gillian Rice is Professor Emerita at Thunderbird School of Global Management. Prior
to joining Thunderbird, she held positions at the State University of New York in
Buffalo, Concordia University (Montreal), West Virginia University and the University
of Michigan-Flint. She holds a PhD from the University of Bradford. She has published
widely in international business, specifically in the areas of Islamic business ethics, the
environmentally responsible behavior of consumers, political risk, creativity, forecasting
and trade shows. During the 1996–97 academic year, Dr Rice was a Senior Fulbright
Scholar at the University of Bahrain, which enabled her to focus on her special interest
of marketing in the Middle East. She serves on the editorial boards of several academic
journals and is a columnist for Global Business and Organizational Excellence: A Review
of Research & Best Practices.
Özlem Sandıkcı teaches marketing at Bilkent University, Turkey. She has an MBA from
Birmingham University, UK and PhD from the Pennsylvania State University, USA.
Her research addresses sociocultural dimensions of consumption and focuses on the relationship between globalization, marketing, and culture. Her current research interests
include the Islamic marketplace, identity–space–consumption interaction, and branding in emerging markets. Her work is published in the Journal of Consumer Research,
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Journal of Business Research, Fashion Theory, Place Branding and Public Diplomacy as
well as in several edited books including Handbook of Qualitative Research Methods in
Marketing, Clothing as Material Culture, and Contemporary Consumption Rituals. In
2003, she received the Franco Nicosia Association for Consumer Research Competitive
Paper Award. She is an editorial board member of the Journal of Islamic Marketing.
Fatma Smaoui is Associate Professor at the Department of Marketing in the Institut
Supérieur de Gestion de Tunis, Tunis University. She holds a PhD in marketing from the
University of Strasbourg 2, France. Her research interests cover international marketing
and country of origin, branding, practices of consumption and experiential consumption, and consumer behavior in emerging markets.
Rana Sobh earned her PhD in marketing from the University of Auckland in New
Zealand in 2006. She is currently Assistant Professor in Marketing at the College of
Business and Economics in Qatar University. Her research interests are in the area of
consumer culture.
Paul Temporal is a leading global expert on brand creation, strategy development,
and management, with over thirty years of experience in consulting and training. He
has worked with many leading companies and governments, and is well known for his
practical and results-oriented approach. He is director of a major research and education project focused on Islamic branding and marketing at the Saïd Business School,
University of Oxford, UK, where he is an Associate Fellow. He has lectured at many
of Asia’s top business schools, is a Visiting Professor at Shanghai Jiao Tong University,
China, an Associate Fellow at Green Templeton College, University of Oxford, and a
member of the editorial boards of the Asia Pacific Journal of Marketing and Logistics,
and the Journal of Islamic Marketing. Dr Temporal has published widely in many journals and global media, and is the author of 15 best-selling books on branding.
Sultan Tepe is Associate Professor of Political Science at the University of Illinois at
Chicago. She received her PhD from the University of Texas at Austin in government
and her BA from Boğaziçi University in Istanbul, Turkey in international relations and
political science. She is the author of Beyond Sacred and Secular: Politics of Religion in
Israel and Turkey (Stanford University Press, 2008), which received the 2009 Choice:
Current Review for Academic Libraries Outstanding National Title Award. She has also
published numerous articles and book chapters on the role of religion in politics, international affairs and economics.
Cameron Thibos received his bachelor’s degree from Indiana University, Bloomington in
journalism, economics, and Near Eastern studies, and his MA degree from the Center
for Middle Eastern studies at the University of Texas at Austin. He is currently a doctoral student at the Department of International Development at the University of
Oxford, UK. His research interests include transnational politics, international migration, and development in emerging markets. His current research focuses on these issues
in the context of Turkey.
Mourad Touzani is an Associate Professor of Marketing at Rouen Business School,
France. He also gives courses at the University of Tunis. He previously taught at the
University of Aix-Marseille and at the State University of New York. He has a master’s
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degree and a PhD in marketing from the Institut d’Administration des Entreprises
d’Aix-en-Provence. Dr Touzani teaches and does research in the areas of international
marketing, retailing, innovation, CCT, and consumer behavior. He is regularly in charge
of missions in relationship with the Tunisian Ministry of Higher Education. He is an
active consultant and has taught several executive seminars on customer satisfaction,
marketing research, and qualitative data analysis.
Ho Yin Wong is a Senior Lecturer at the School of Management and Marketing, Central
Queensland University, Australia. He has published in International Marketing Review,
Journal of Strategic Marketing, Journal of Product and Brand Management, and Journal
of Global Marketing, among others. His main research interest is international marketing, branding and marketing strategy.
Omneya Mokhtar Yacout works as an Assistant Professor of Business Administration
in the Faculty of Commerce, Alexandria University, Egypt. She worked as a Visiting
Professor at Vaxjo University, Sweden and a Visiting Scholar at Georgia State
University, USA. She has published a number of papers on subjects including experiential marketing, segmentation and targeting strategies in touristic markets, service
quality, customer relationship management, international market knowledge transfer,
and customer adoption of e-banking. In 2008, she received the Best Paper Award from
the Journal of Touristic Research, published by the Egyptian Ministry of Tourism.
Kenneth Beng Yap is an Assistant Professor at the University of Western Australia.
Having both worked in the financial services industry and consulted for retail banking
and insurance firms, he is particularly interested in the marketing of financial services.
Currently, he is researching the influence of religion on consumer financial decision
making, which includes a study on Islamic banking. His other research interests include
macromarketing, social capital, and societal welfare issues. His work has been published
in the Journal of Services Marketing, International Journal of Bank Marketing, and
Journal of Macromarketing.
Raja Nerina Raja Yusof is a Senior Lecturer in the Faculty of Economics and
Management, Universiti Putra Malaysia. She received her PhD from the University
of Otago, Dunedin, New Zealand in 2010. She serves as an editorial board member
for her faculty’s Asian Journal of Case Research and is also a member of the Academy
of International Business. Her research interest is in the area of international business
management focusing on multinational corporations, cross-cultural management and
Islamic business practices.
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