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Carolina at Chapel Hill.
Jennifer Chandler is Associate Professor of Management and Director of
Graduate Programs at California State University Fullerton. Recognized
as the 2017 MCBE Distinguished Faculty of the Year, Dr. Chandler is
an international scholar studying service management and innovation in
multi-sided markets, technology, and user-centric service systems. Her
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Research in Marketing, and has been appointed Associate Editor of the
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Ingita Jain, MBA-MA (Marketing-Economics) has been teaching market
ing management, consumer behavior, retail management, international
marketing and managerial economics since 1998. She designed and deliv
ered MOOC courses for Government of India’s television broadcast. Her
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munication, advertising, and marketing communications. Her research
interests include cross-platform media use and its effects, social media and
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tional policy, been published in peer-reviewed journals, and been presented
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Linda D. Hollebeek and David E. Sprott - 9781788114899
Downloaded from Elgar Online at 04/15/2021 11:18:14AM
via free access

M4820 - HOLLEBEEK_9781788114882_t.indd 15

28/10/2019 14:15

xvi  Handbook of research on customer engagement
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conferences and won several awards for his research communications.
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Change, Journal of Service Management, and International Journal of
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Journal of the Academy of Marketing Science, and the Journal of Service
Management, among others.
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Health Promotion Journal of Australia. Her research interests include cus
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empowerment, social marketing and advertising policy.
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marketing. Her works have been published in the Journal of Service Theory
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