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www.elgaronline.com

The digital content platform for Elgar Publishing. 
Includes monographs, Research Handbooks, 
encyclopedia and journals.

Elgar eBooks: Major Annual Collections
Business & Management • Law • Social & Political Science • Economics
These non-overlapping collections are the most complete and cost-effective way of acquiring our eBooks. The 
collections include Research Handbooks, companions, dictionaries, monographs and research literature reviews.

Tailored/Pick & Choose Collections
This model allows you to pick and choose titles from across our whole list (minimum of 30 titles).

Subject Specific Collections: Business & Management
We also offer collections in more subject specific areas which contain all titles published from 1994 through 
2018. Subject areas include:

• Asian Business 
• Corporate Governance 
• Entrepreneurship (exc. Ref)  
• Environmental Management  
• International Business  
• Knowledge Management
• Leadership  
• Marketing 
• MBA Executive Education 
• Organisation Studies 
• Organisational Behaviour & HRM 

• Research Methods 
• Strategy 
• Women & Management 

Reference Books
• Business 
• Entrepreneurship 
• Marketing Handbooks 
• Organisational Behaviour & HRM 

To request a free trial or for more information email:  
sales@e-elgar.co.uk  (UK/Row)  •  elgarsales@e-elgar.com  (N/S America) 



Handbooks of Research Methods  
in Management series 
Series editor: Mark N.K. Saunders, University of Surrey, UK 

NEW

Handbook of Research Methods  
on the Quality of Working Lives
Edited by Daniel Wheatley, University of Birmingham, UK
‘Rapid and profound transformations in work have made understanding the quality of 
working lives a pressing concern for social scientists and policymakers. This Handbook is an 
indispensable source of information on the methodological and multidisciplinary strategies 
needed to study the impacts of changes in both paid and unpaid work.’

– Arne L. Kalleberg, University of North Carolina at Chapel Hill, US

The growing diversity of contemporary paid work has provoked increased interest in 
understanding and evaluating the quality of working lives. This Handbook provides critical 
reflections on recent research in the field, including examining the inextricable links 
between working life and well-being.

The Handbook offers comprehensive support to researchers working in quantitative, 
qualitative and mixed-methods traditions. Drawing from an international evidence base, 
the contributors use examples of research into key contemporary issues such as the 
gendered nature of work, skills mismatch, job insecurity, work-life balance, flexibility, the 
gig-economy and the physical work environment. Chapters explore how research methods 
have been used to investigate aspects of both paid and unpaid work, raising further 
questions and highlighting limitations..

Sept 2019  c 304 pp  Hardback  978 1 78811 876 7  c £120.00 / c $175.00  •  eBook • Elgaronline

NEW IN PAPERBACK

Handbook of Methods  
in Leadership Research
Edited by Birgit Schyns, NEOMA Business School, 
France and Durham University Business School, 
Rosalie J. Hall, Durham University, UK and  
Pedro Neves, Nova School of Business and Economics, 
Portugal
‘Interest in leadership continues to grow, as does research 
on this complex and fascinating topic. This book provides 
a much-needed guide to conducting (and deciphering) 
leadership research. Every student of leadership needs to 
have this detailed guidebook in his or her reference library.’

– Ronald E. Riggio, Claremont McKenna College, US

‘This is an indispensable volume for all leadership researchers, from beginning students 
and early career researchers to seasoned veterans in the field. The contents provide 
a comprehensive treatment of important topics in leadership research, including 
foundational measurement and design concerns to both quantitative and qualitative 
analytical approaches. I am sure to refer to it often and recommend it highly.’

– David V. Day, Claremont McKenna College, US

2017  480 pp  Hardback  978 1 78536 727 4  £140.00 
March 2019  Paperback  978 1 78536 729 8  £40.00 / $65.00  • eBook • Elgaronline

Handbook of Research Methods  
for Tourism and Hospitality 
Management
Edited by Robin Nunkoo, University of Mauritius
‘This Handbook is a must-read for researchers, students and 
practitioners in tourism and hospitality management. Top 
researchers from the discipline provide a comprehensive 
picture of relevant research methods and practices. The  
well-written and easy accessible contents allow the reader to 
use the gained knowledge right away in their projects.’

– Christian Ringle, Hamburg University  
of Technology, Germany

For the current multidisciplinary community of tourism and hospitality scholars, support 
for research methods has been disparate and uneven. In this Handbook, renowned experts 
fulfil a pressing need to outline, gather and resolve methodological issues within tourism 
and hospitality into one original, global and comprehensive work.

2018  584 pp  Hardback  978 1 78536 627 7  £195.00 / $315.00 
eBook • Elgaronline

NEW

How to Conduct a Practice-based Study
Second Edition
Silvia Gherardi, University of Trento, Italy
‘This new edition summarises key themes in practice theory and illustrates them with a 
colourful patchwork of cases and examples. The result is a very accessible introduction to 
practice-based research in organization studies and beyond.’  

– Elizabeth Shove, Lancaster University, UK

This thoroughly revised, extended and updated second edition of Silvia Gherardi’s classic 
book gives the reader a must-read orientation through the myriad of methods and styles 
involved in practice-based research.  

July 2019  c 352 pp  Hardback  978 1 78897 355 7  c £95.00 / c $145.00  •  eBook • Elgaronline

How to Get Published in  
the Best Management Journals 
Edited by Timothy Clark, Durham University,  
Mike Wright, Imperial College London, UK, University 
of Ghent, Belgium and ETH Zurich, Switzerland and 
David J. Ketchen, Jr., Auburn University, US
‘For many, the process of publishing in the best management 
journals is an enigma wrapped in a mystery. Even when 
they are successful, they are never sure why. And too often 
rejections hurt, but don’t provide insight about how to 
increase the likelihood of success. This book begins to unwrap 
this enigma by describing the process and providing practical 
guidance that scholars at all levels can use to navigate this 
intellectual minefield. I wish I had this book earlier in my career.’

Jay B. Barney, University of Utah, US

2016  320 pp  Hardback  978 1 78471 467 3  £100.00 / $140.00 
2017  Paperback  978 1 78643 761 7  £25.00 / $39.95 
eBook • Elgaronline

Handbook of Research Methods  
in Complexity Science
Theory and Applications
Edited by Eve Mitleton-Kelly, London  
School of Economics and Political Science,  
Alexandros Paraskevas, University of West London 
and Christopher Day, London School of Economics 
and Political Science, UK
‘The Handbook of Research Methods in Complexity Science 
is an innovative addition to the literature on complexity 
theory in social science and policy studies. Many of us 
appreciate the benefits of a new way of thinking about, 
for example, complex policy making systems. This book takes the discussion forward 
by showing how we can research those systems, and use new empirical data to help us 
improve the way they work. This is an exciting prospects for researchers and practitioners.’ 

– Paul Cairney, University of Stirling, UK

2018  640 pp  Hardback  978 1 78536 441 9  £210.00 / $330.00 
eBook • Elgaronline

Publish or Perish
Perceived Benefits versus Unintended 
Consequences
Imad A. Moosa, Royal Melbourne Institute  
of Technology, Australia
‘“Publish or perish” is the most significant of all the pressures 
on young academics. It underpins success with research 
grants, outreach, impact, prize-winning, promotion and job-
security. It distorts incentives by prioritising some research 
outputs, such as “four-star” papers, over others, such as 
monographs. Here at last is a book that explains how this 
oppressive system developed, what sustains it, and where it 
is likely to lead. It is an indispensable survivor’s guide to modern academia.’

– Mark Casson, University of Reading, UK

2018  232 pp  Hardback  978 1 78643 492 0  £75.00 / $120.00 
2018  Paperback  978 1 78897 587 2  £19.95 / $29.95 
eBook • Elgaronline
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NEW

Big Data
Promise, Application and Pitfalls
Edited by John Storm Pedersen, University of Southern Denmark and  
Adrian Wilkinson, Griffith University, Australia
Big data and 'the package' of the digital society is de-mystified in this 
important book. A group of international experts frame the debates around 
big data and analyse its impact in different sectors in practice. They also 
examine whether big data and the digital society can deliver on its promises.

Oct 2019  c 256 pp  Hardback  978 1 78811 234 5  c £90.00 / c $135.00  •  eBook • Elgaronline

How to Keep Your Research Project  
on Track
Insights from When Things Go Wrong
Edited by Keith Townsend, Griffith University, 
Australia and Mark N.K. Saunders, University of 
Birmingham, UK
‘Stories of the conception, undertaking and writing of 
research projects can be as valuable as the books, theses 
and papers themselves. But we tend to suppress or side-
line these stories, especially when projects deviate from 
planned, expected or approved paths. This richly detailed 
and entertaining book provides much-needed openness 
about the agonies of real-world research, such as failure to gain access to research sites, 
data being lost, unworkable ethical governance frameworks, breakdowns in professional 
relationships, inabilities to find the words, and those “what the hell just happened?” 
moments that can ambush even the most seasoned field researcher. This book is an 
indispensable guide to the twists and turns of the research journey, from the initial ideas 
scrawled on the back of a beer mat to the publishing of a major academic work.’

– Leo McCann, University of Manchester, UK

2018  224 pp  Hardback  978 1 78643 575 0  £80.00 / $130.00 
2018  Paperback  978 1 78897 414 1  £24.95 / $40.00 
eBook • Elgaronline

TEXTBOOK

Unraveling the Mysteries  
of Case Study Research
A Guide for Business and Management 
Students
Marilyn L. Taylor, University of Missouri – Kansas 
City, US and Mikael Søndergaard, Aarhus University, 
Denmark
An accessible and current yet in depth introduction to 
conducting a case study or a project focusing on a company 
or business situation. This textbook provides an introduction 
to identifying the motivation and objectives for a project, defining and designing a 
research question, guiding a research plan, conducting the research, gathering and 
interpreting data and understanding the context of your research. It is suitable for 
undergraduates undertaking a research project for the first time and for those with more 
experience who want to make the process ‘fun’.

2017  160 pp  Hardback  978 1 78643 721 1  £60.00 / $99.95 
2017  Paperback  978 1 78643 723 5  £25.00 / $34.95  •  eTextbook
This textbook is available on examination, see page 4 for full details

Classroom Exercises for 
Entrepreneurship
A Cross-Disciplinary Approach
James D. Hart, Southern Methodist University, US
‘This book provides a wealth of in-class exercises to engage 
students in all aspects of the entrepreneurial process. I found 
great comfort in using a resource that has such a broad 
repertoire of activities that can challenge students to master 
new ways of entrepreneurial thinking and acting. If you need 
an exercise on a particular topic in entrepreneurship, you will 
find it in this book. This is a wonderful resource to involve 
students in entrepreneurial experiences where they can learn 
by doing and reflecting.’

– William B. Gartner, Babson College, US

2018  328 pp  Hardback  978 1 78643 483 8  £95.00 / $145.00 
2018  Paperback  978 1 78897 186 7  £35.00 / $55.00 
eBook • Elgaronline
Elgar Guides to Teaching

NEW

How to Teach Entrepreneurship
Colin Jones, Queensland University of Technology, 
Australia
‘Colin challenges the reader to critically reflect on their role 
as an entrepreneurship and enterprise educator which even 
the most experienced practitioner will find both provocative 
and inspiring. Through his meticulous dissection of what 
it means to operate as an enterprise educator, a new 
educational philosophy emerges with clearly defined roles for 
all involved and tools presented to equip the reader in their 
ongoing development. Colin makes an exciting contribution 
to this space and does so with great humility and unintimidating prose.’

– Tom Williamson, Coventry University, UK 

March 2019  c 232 pp  Hardback  978 1 78811 640 4  £75.00 / $120.00  •  eBook • Elgaronline

NEW

The Role and Impact of Entrepreneurship Education
Methods, Teachers and Innovative Programmes
Edited by Alain Fayolle, EMLYON Business  
School, France, Dafna Kariv, COLMAN, Israel and Harry Matlay, Global 
Independent Research, Coventry, UK
This edited volume aims to bridge persistent research and practitioner gaps in 
entrepreneurship education theory and practice, as well as its relationship to main 
stakeholders. In 16 focused chapters, authored by leading international authorities in 
this topic, it offers new and innovative conceptual frameworks, research directions and 
illustrative case studies.

May 2019  c 384 pp  Hardback  978 1 78643 822 5  c £110.00 / c $165.00  •  eBook • Elgaronline
New Horizons in Entrepreneurship series

Annals of Entrepreneurship Education 
and Pedagogy – 2018
Edited by Charles H. Matthews, University of 
Cincinnati and Eric W. Liguori, Rowan University, US
‘The third edition of Annals of Entrepreneurship Education 
and Pedagogy edited by Drs. Charles Matthews and Eric 
Liguori provide an exciting platform on innovative ways 
for the teaching of entrepreneurship and the building of 
entrepreneurship programs. Both have managed to curate 
cutting-edge knowledge from established and upcoming 
research stars. The timely book weaves perfectly the 
past, the present and what the future may look like in 
entrepreneurship education.’

– Ayman El Tarabishy, International Council for Small Business, US

2018  400 pp  Hardback  978 1 78811 494 3  £115.00 / $170.00 
eBook • Elgaronline
Annals in Entrepreneurship Education series

Research Methods Teaching Entrepreneurship

To order visit e-elgar.com and save up to 20%   I   elgaronline.com   I  elgar.blog   I  @Elgar_Business

Teaching Entrepreneurship
A Practice-Based Approach
Heidi M. Neck, Patricia G. Greene and Candida G. Brush, Babson College, US
Teaching Entrepreneurship advocates teaching entrepreneurship using a portfolio of 
practices, including play, empathy, creation, experimentation, and reflection. Together 
these practices help students develop the competency to think and act entrepreneurially 
in order to create, find, and exploit opportunities of all kinds in a continuously changing 
and uncertain world. Offering a set of 42 exercises with detailed teaching notes, this book 
is written for those educators who want their students to develop a bias for action and 
who are willing to explore new approaches in their own classrooms.

2014  352 pp  Hardback  978 1 78254 055 7  £95.00 / $145.00 
2014  Paperback  978 1 78254 069 4  £29.95 / $45.00  •  eBook • Elgaronline
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TEXTBOOK 

Essentials of Entrepreneurship 
Changing the World, One Idea at a Time 
Second Edition
Robert A. Baron, Oklahoma State University and  
Keith M. Hmieleski, Texas Christian University, US
This text examines all phases of the entrepreneurial process: 
ideas for something new and better than what currently 
exists, determining whether these ideas suggest viable 
business opportunities, obtaining needed financial and 
human resources, securing intellectual property protection, 
launching the new venture, developing strategies for gaining 
and maintaining competitive advantage, and building a customer base. In discussing these 
and other topics, the text draws on research findings that help identify variables that play 
a role in entrepreneurs’ effective performance of these tasks, and so–ultimately–in their 
success.  

New to the second edition: 

•   Two brand new chapters, addressing the issues facing the next generation of entrepreneurs: 

•   How to achieve long-term success through maintaining growth with sustainable business  
 goals. The emerging trends to look out for, including the gig economy and technological  
 advances

•   New updated case studies place entrepreneurial theory into practice, identifying how others  
 can take inspiration from them. Updated cases and examples include Pets.com; aeroponic  
 farming; Martha Stewart Living; the amphicar and social networks

•   New discussion of non-traditional forms of support such as crowd funding and social media,  
 and their effect on the modern entrepreneur

•   Updated chapter on opportunity recognition; why some people are better at it than others  
 and the role of self-regulatory theory, including signal detection theory

•   New coverage of the effects of business failure, including the role of psychological capital  
 and how successful serial entrepreneurs learn from their failures and mistakes

•   Updated coverage of the government regulation and legislation affecting new ventures.

2018  384 pp  Hardback  978 1 78811 588 9  £100.00 / $160.00 
2018  Paperback  978 1 78811 590 2  £29.95 / $65.00  •  eTextbook

This textbook is supported by PowerPoint slides, downloadable at  
www.e-elgar.com/textbooks/baron

NEW TEXTBOOK

Entrepreneurial Thinking
Think Different!
David C. Valliere, Ryerson University, Canada
'The world of academic research in entrepreneurship is mostly unknown and inaccessible 
by those who actually practice entrepreneurship. In this essential reader, Dave Valliere 
bridges this researcher-doer gap and has made these valuable research ideas accessible 
to a lay audience and highlights what they mean. Essential reading for both entrepreneurs 
and students of entrepreneurship.'

– Steve Blank, Adjunct Professor, Stanford University and Senior Fellow, Columbia 
University, US, Author of Four Steps to the Epiphany and The Startup Owners Manual

Dispelling common entrepreneurship myths, this textbook introduces the cutting-edge 
knowledge of entrepreneurship: the theories and empirical evidence rigorously developed 
by leading researchers. Helping upcoming entrepreneurs to think from a different 
perspective and avoid preventable mistakes, Entrepreneurial Thinking offers a summary 
of the most valuable and surprising contemporary research, translating it into clearly 
beneficial lessons, while emphasising the entrepreneurial mind-set crucial to venture 
success.

Sept 2019  c 200 pp  Hardback  978 1 78897 459 2  c £75.00 / c $110.00 
Sept 2019  Paperback  978 1 78897 461 5  c £24.99 / c $39.95  •  eTextbook

TEXTBOOK 

Managing the Family Business
Theory and Practice
Thomas Zellweger, University of St. Gallen, 
Switzerland
‘Zellweger has written a wide-ranging, thorough and very 
readable examination of the family business. His discussions 
of governance, succession planning, financial management, 
and conflict resolution draw on over 40 years of research, 
with relevant case studies that provoke discussion and 
reflection. His overview of cultural differences in families 
and in family businesses shows his grounded perspective. 
This text will provide a strong educational foundation for students and proactive family 
business owners alike.’

– John A. Davis, Harvard Business School, US

This innovative textbook covers the most important challenges facing family businesses. 
Practice-inspired and research-based, it emphasizes both practice and theory along with 
concepts, cases and reflection questions to illustrate key topics.

Contents: 1. Introduction  2. Defining the family business  3. Prevalence and economic 
contribution of family firms around the globe  4. Strengths and weaknesses of family firms   
5. Governance in the family firm  6. Strategic management in the family firm  7. Succession  
in the family firm  8. Change and transgenerational value creation  9. Financial management  
in the family firm  10. Interpersonal relationships and conflict in the family firm   Index

2017  544 pp  Hardback  978 1 78347 069 3  £130.00 / $205.00 
2017  Paperback  978 1 78347 070 9  £39.95 / $65.00  •  eTextbook
Awarded Best Book of the Year Award by the European Academy of Management 2018

Supported by a companion website featuring figures and tables from the book, 
downloadable as PowerPoint slides; discussion questions; and a link to the 
University of St Gallen's Family Business Navigator tool.   
www.e-elgar.com/textbooks/zellweger

TEXTBOOK 

Entrepreneurship in  
Theory and Practice
Paradoxes in Play, Second Edition
Suna Løwe Nielsen, Kim Klyver,  
Majbritt Rostgaard Evald and Torben Bager, 
University of Southern Denmark
Aimed primarily at undergraduate students, this highly 
successful textbook provides the reader with a broad 
overview of the entrepreneurship phenomenon. It 
focuses on the emergence, evaluation, and organizing of 
entrepreneurial opportunities in various organizational contexts. 

This thoroughly revised second edition brings the reader up to date with the newest 
trends in the entrepreneurship field and includes four insightful new chapters, covering:
•  nascent entrepreneurship •  design thinking
•  public entrepreneurship •  entrepreneurship policy.

New diagrams and figures have been added throughout to clarify key concepts and to 
clearly illustrate workflow relationships. 

With real-life international case stories by high profile entrepreneurship scholars, such as 
William B. Gartner, Saras Sarasvathy, Alain Fayolle, Benson Honig, the book highlights the 
paradoxes and dilemmas entrepreneurs may encounter on their entrepreneurial journey. 

2017  368 pp  Hardback  978 1 78536 445 7  £95.00 / $150.00 
2017  Paperback  978 1 78536 447 1  £31.95 / $47.95  •  eTextbook
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ALSO OF INTEREST:

International Entrepreneurship TEXT
Antonella Zucchella, Birgit Hagen and Manuel G. Serapio 
see page 20

Free and immediate online access

Examination copies are available for all of our textbook 
titles for adoption on courses of 10 or more students. 
Terms & Conditions apply. To order, please contact the 
relevant office with full course detaiils

UK & Rest of World: inspections@e-elgar.co.uk 
North & South America: examinations@e-elgar.com

Elgar textbooks are also available as eBooks through 
Google Play,  eBooks.com, VitalSource, Bibliotech, 
Kortext and Kobo.

TEXTBOOK EXAMINATION COPIES
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Elgar Research Agendas
Elgar Research Agendas outline the future of research in a given area. Leading scholars 
are given the space to explore their subject in provocative ways, and map out the 
potential directions of travel. They are relevant but also visionary.

We have developed this series to provide a forum for researchers to look beyond the 
constraints placed by journal articles and publish something that is truly forward looking.  
New Research Agendas from leading and emerging academics are being published across 
our list (see also  page 10, 14 for more details) and we welcome proposals  for new 
research agendas within business and management.

NEW 

A Research Agenda for 
Entrepreneurship and Innovation
Edited by David B. Audretsch, Indiana University, 
Bloomington, US, Erik E. Lehmann, University of 
Augsburg, Germany and Albert N. Link, University of 
North Carolina at Greensboro, US 
‘Audretsch, Lehmann and Link have assembled a wealth 
of insights and frameworks to invigorate the innovation 
and entrepreneurship research agenda. The inclusion of 
contributions spanning a broad spectrum of scholars from 
economics, management, public policy and finance in this 
most inter-disciplinary of fields is especially welcome.’

– Mike Wright, Imperial College London, UK

Drawing on the experiences and insights of leading scholars this Research Agenda covers 
a broad array of rich and promising topics, including entrepreneurial ecosystems, finance 
and the role of universities. Focusing on the intersection and overlap between the two 
disciplines, the Research Agenda begins by establishing the theoretical basis between 
the two topics, before exploring impact, context, academic entrepreneurship, start-ups, 
policy and corporate governance. The book concludes with three provocative chapters: 
Friederike Welter highlighting the power of words and images, Sameeksha Desai 
discussing the role of artificial intelligence and Mark Casson presenting a case for radical 
change to how entrepreneurship is studied.

May 2019  c 272 pp  Hardback  978 1 78811 600 8  £85.00 / $130.00 
eBook • Elgaronline

A Research Agenda for Entrepreneurial 
Cognition and Intention
Edited by Malin Brännback and Alan L. Carsrud,  
Åbo Akademi University, Finland 
A Research Agenda for Entrepreneurial Cognition and 
Intention suggests new directions and approaches to 
study the internal thought processes of entrepreneurs by 
examining areas that have been under-researched, ignored 
or overlooked.

Proposing new views on the idea of an entrepreneurial 
personality, new methodologies and theories of cognition 
and influence of personality, the contributors go beyond 
the study of individual intentions to evaluate group intentions. Furthermore, the book 
proposes that current research methods limit our understanding of entrepreneurial 
processes by not connecting to the wider entrepreneurial audience. With this in mind, 
key chapters focus on the role and relevance of language and gender in entrepreneurship.

2018  240 pp  Hardback  978 1 78471 680 6  £80.00 / $130.00 
2018  Paperback  978 1 78471 682 0  £29.95 / $45.00   
eBook • Elgaronline

NEW

A Research Agenda for Creative Industries
Edited by Stuart Cunningham and Terry Flew, Queensland University of 
Technology, Australia
Over the past 20 years, the concept of creative industries has become a widely recognised 
policy paradigm adopted in numerous countries, agencies and educational institutions 
around the world. A Research Agenda for Creative Industries probes the key issues that 
will help to advance research into creative industries as a productive and innovative 
intervention in public policy. 

Issues addressed include how much should a research agenda for creative industries be 
policy-oriented? How workable is the so-called triple bottom line rationale for creative 
industries? What innovative theories, research approaches and methods are called for in 
advancing a creative industries agenda? 

Sept 2019  208 pp  Hardback  978 1 78811 857 6  c £80.00 / c $125.00  •  eBook • Elgaronline

NEW

A Research Agenda for Social 
Entrepreneurship
Edited by Anne de Bruin, Massey University,  
New Zealand and Simon Teasdale, Glasgow 
Caledonian University, UK
‘De Bruin and Teasdale guide us through the range of 
developments in the field and insightfully signal further areas 
of research to build a cumulative body of understanding on 
social entrepreneurship. The editors take us on an enjoyable 
journey, skilfully bringing together different disciplinary 
and methodological approaches from a diverse range of 
contributors. Highly relevant and recommended volume for all those with an interest not 
only in social entrepreneurship but also social innovation. A must read.’

– Alex Nicholls, University of Oxford, UK

‘In a field that is constantly evolving, this volume is a great guide for students and 
practitioners of social entrepreneurship. Not only will it guide you through the territory of 
this relatively new field but it will also stimulate you with its possibilities. This is a must-
read for any student and/or practitioner of social enterprise.’

– Ana Maria Peredo, University of Victoria, Canada

July 2019  c 232 pp  Hardback  978 1 78897 231 4  c £85.00 / c $130.00  •  eBook • Elgaronline

A Research Agenda for Women  
and Entrepreneurship
Identity Through Aspirations, Behaviors and 
Confidence
Edited by Patricia G. Greene and Candida G. Brush, 
Babson College, US
‘What a great book! Two eminent researchers on women’s 
entrepreneurship, Patti Greene and Candy Brush, have 
assembled a wonderful group of well-known and upcoming 
scholars, each of them adding novel insights to the puzzle of 
“female entrepreneurial identity”. The book covers a wide 
array of interesting identity-related themes and presents 
evidence from countries and contexts which are much less studied. This is a must-read 
for those of us who want to understand and study entrepreneurial identity from a gender 
perspective, and also for those supporting women entrepreneurs.’

– Friederike Welter, Institut für Mittelstandsforschung (IfM)  
Bonn and University of Siegen, Germany

2018  240 pp  Hardback  978 1 78536 536 2  £85.00 / $135.00   
2018  Paperback  978 1 78536 538 6  £25.00 / $40.00  •  eBook • Elgaronline

NEW IN PAPERBACK

A Research Agenda for 
Entrepreneurship Education
Edited by Alain Fayolle, EMLYON Business School, 
France
‘The long-standing debate about entrepreneurship education 
has been given renewed impetus by the advent of experiential 
learning and student entrepreneurship. It is imperative 
therefore that entrepreneurship education research can make 
a contribution to our understanding about the direction and 
effectiveness of entrepreneurship education. In this volume, 
Alain Fayolle and an eminent set of contributors lay out 
frameworks and directions to guide much needed  
rigorous future research in this important area.’

– Mike Wright, Imperial College London, UK

2018  328 pp  Hardback  978 1 78643 290 2  £90.00 / $145.00 
April 2019  Paperback  978 1 78990 331 7  c £29.95 / c $47.95  •  eBook • Elgaronline

Entrepreneurship
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ALSO OF INTEREST:

A Research Agenda for Human Resource Management
Edited by Paul Sparrow and Professor Sir Cary Cooper See page 14

A Research Agenda for Service Innovation
Edited by Faïz Gallouj and Faridah Djellal See page 19



KEY TITLE

Business Creation
Ten Factors for Entrepreneurial Success
Paul D. Reynolds, Entrepreneurial Scholar and 
Researcher for 30 years
‘Business Creation is a very comprehensive (a nearly 
encyclopedic) source of information on all aspects of the 
entrepreneurial process, such as: Who starts businesses? Why 
do they start? What do they do? How much effort and money 
is involved? How long does it take to reach profitability? 
Who quits and why? Are just a few of the topics covered. If 
you want to gain a basic understanding of the facts about 
business creation in the United States, then: START HERE FIRST. This book should be a 
required reference guide for all scholars studying the process of business creation as well 
as for policy makers who desire to promote and support more entrepreneurial activity. 
Entrepreneurs who want to know what the process of entrepreneurship requires will find 
this book insightful.’

– William B. Gartner, Babson College, US

2018  192 pp  Hardback  978 1 78811 834 7  £70.00 / $110.00  •  eBook • Elgaronline

Handbook of Research on  
Corporate Entrepreneurship
Edited by Shaker A. Zahra, University of Minnesota, 
Twin Cities, Donald O. Neubaum, Florida Atlantic 
University, US and James C. Hayton, University of 
Warwick, UK
‘With this Handbook, corporate entrepreneurship has truly 
come of age as a significant field in entrepreneurship and 
management. Zahra, Neubaum and Hayton have gathered 
together in this volume an excellent set of contributions 
covering the landscape of the theoretical and empirical 
dimensions of corporate entrepreneurship. Scholars will 
find particularly stimulating the many directions for further 
research elaborated throughout the volume that will ensure the longevity of corporate 
entrepreneurship as a research program.'

– Mike Wright, Imperial College London, UK

2016  336 pp  Hardback  978 1 78536 872 1  £125.00 / $190.00 
2018  Paperback  978 1 78897 268 0  £40.00 / $60.00  •  eBook • Elgaronline

NEW IN PAPERBACK

Research Handbook on Small  
Business Social Responsibility
Global Perspectives
Edited by Laura J. Spence, Royal Holloway, University 
of London, Jedrzej George Frynas, Open University 
Business School, Judy N. Muthuri, University of 
Nottingham and Jyoti Navare, Middlesex University 
Business School, UK
‘A much needed book on social responsibility in the small and 
medium enterprise sector. Research on CSR has generally 
focused on large corporations in the developed countries and this edited collection 
represents a welcome addition that will advance scholarly work in the important area of 
business and social responsibility.’

– Bobby Banerjee, City, University of London, UK

2018  448 pp  Hardback  978 1 78471 181 8 £140.00 / $225.00 
2019  Paperback  978 1 78471 183 2  £40.00 / $65.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

NEW

Rigour and Relevance in Entrepreneurship Research, 
Resources and Outcomes
Frontiers in European Entrepreneurship Research
Edited by Eddy Laveren, University of Antwerp and Antwerp Management 
School, Belgium, Robert Blackburn, Kingston University, UK, Ulla Hytti, 
University of Turku, Finland and Hans Landström, Lund University, Sweden
‘The Frontiers series offers a selection of the latest, cutting-edge research in 
entrepreneurship and small business in Europe. It has become a key resource for 
researchers, educators, entrepreneurs and policy makers interested in understanding 
entrepreneurship and the prosperity of SME’s.’

– Silke Tegtmeier, President of the ECSB, 2019

Aug 2019  c 208 pp  Hardback  978 1 78990 397 3  c £80.00 / c $125.00  •  eBook • Elgaronline
Frontiers in European Entrepreneurship series

NEW

Research Handbook of Entrepreneurial  
Behavior, Practice and Process
Edited by William B. Gartner, Babson College and Bruce T. Teague, Eastern 
Washington University, US
Multiple streams of research have emerged for understanding ‘how’ entrepreneurs 
create new ventures using different perspectives, language, and terminology: e.g., 
entrepreneurial behavior, entrepreneurship as process, and entrepreneurship as 
practice. Each perspective offers unique insights into the ‘how’ question yet they remain 
fragmented as each perspective emphasizes certain facets of organizational creation, while 
ignoring others. This volume takes stock of the ‘how’ question by exploring ways these 
various perspectives may be connected in a common dialogue centered on understanding 
‘how’ organizations emerge. It provides a state of the art overview of theory, methods, 
and research practices on the broad topic of entrepreneurial behavior.  

March 2020  c 528 pp  Hardback  978 1 78811 451 6  c £160.00 / c $240.00   
eBook • Elgaronline
Research Handbooks in Business and Management series

Entrepreneurial Ecosystems  
and the Diffusion of Startups
Edited by Elias G. Carayannis, George Washington 
University, US, Giovanni Battista Dagnino, University 
of Catania, Italy, Sharon Alvarez, University of Denver, 
US and Rosario Faraci, University of Catania, Italy
Entrepreneurial Ecosystems and the Diffusion of Startups 
addresses, for the first time, the emerging notion of 
entrepreneurial ecosystems. Chapters from leading scholars 
in the fields of entrepreneurship and strategy explore new 
ideas and provoke debate in both academia and practice. 
Covering the emergence, dynamics and management 
of entrepreneurial ecosystems and offering conceptual 
tools, experimental evidence and practical examples, this book will be invaluable to 
those seeking a greater understanding of entrepreneurship and startup strategies, both 
practitioners and students.

2018  224 pp  Hardback 978 1 78471 005 7  £80.00 / $130.00 
eBook • Elgaronline
Science, Innovation, Technology and Entrepreneurship series
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Entrepreneurship Footprints edited by Per Davidsson is a short form 
series defining the future of entrepreneurship research. Leading thinkers 
are given the space to build on their contribution to entrepreneurship to 
give the reader a concise, innovative and 'must-read, must-cite' take on 
entrepreneurship research. More in depth than a journal article, shorter 
than a standard book and refreshing to read, these books will be the 
starting point for future research in a particular sub-field for both new and 
established academics.

Impact of Entrepreneurship Research series, edited by Maija Renko, Norris 
Kruger and Friederike Welter, investigates the issue that entrepreneurship 
research is expected to have immediate relevance for practitioners, policy 
makers, and students. Books in this series will engage readers in a critical 
discussion on the relevance and impact of entrepreneurship scholarship 
and leave them with actionable suggestions for future research.

Edward Elgar have been publishing entrepreneurship books at the forefront of research for 15 years.   
This year we have commissioned two new series to carry on this tradition:
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The Dynamics of  
Entrepreneurial Contexts
Frontiers in European Entrepreneurship 
Research
Edited by Ulla Hytti, University of Turku, Finland, 
Robert Blackburn, Kingston University, UK and  
Silke Tegtmeier, University of Southern Denmark, 
Denmark
‘This is a wonderful book with so many interesting thoughts 
regarding the distinctiveness of European entrepreneurship 
research! The contributions focus on different and sometimes 
very surprising aspects of entrepreneurial contexts. The editors 
have done a superb job in putting together this book, which I consider a must-read for 
scholars that are interested in both the newest European entrepreneurship research and, 
even more importantly, its contribution to the context debate in the entrepreneurship field.’

– Friederike Welter, IfM Bonn and University of Siegen, Germany

2018  224 pp  Hardback  978 1 78811 098 3  £80.00 / $130.00  •  eBook • Elgaronline
Frontiers in European Entrepreneurship series

Poverty and Entrepreneurship  
in Developed Economies
Michael H. Morris, University of Florida,  
Susana C. Santos, Rowan University and  
Xaver Neumeyer, University of North Carolina at 
Wilmington, US
‘These authors take an in-depth look at poverty in developed 
countries and offer the unique solution of entrepreneurship’s 
empowering and transformative venture creation impact 
to the problem. They introduce a framework as a holistic 
approach for understanding what is required for the low-
income individual to successfully pursue the entrepreneurial 
path. For anyone concerned about the alleviation of poverty, this is a must read!’

– Donald F. Kuratko, Indiana University, Bloomington, US

2018  264 pp  Hardback  978 1 78811 153 9  £85.00 / $125.00  •  eBook • Elgaronline

Entrepreneurial Identity
The Process of Becoming an Entrepreneur
Edited by Thomas N. Duening and  
Matthew L. Metzger, University of Colorado, Colorado 
Springs, US
‘In their exploration of entrepreneurial identity, the authors 
get to the very heart of what inspires students to pursue 
entrepreneurial careers, and in doing so provide a roadmap 
for educators to give students a better sense of what it is 
like to be an entrepreneur. Integrating identity theory into 
entrepreneurship education will complement the existing 
teaching frameworks and strengthen our abilities to 
provide meaningful learning experiences and empower idea 
generation for a new generation of aspiring entrepreneurs.’

 – Sam Miller, University of Notre Dame, US

2017  192 pp  Hardback  978 1 78536 370 2  £80.00 / $120.00 
2018  Paperback  978 1 78536 372 6  £25.00 / $39.95  •  eBook • Elgaronline

Governance and Political 
Entrepreneurship in Europe
Promoting Growth and Welfare in  
Times of Crisis
Edited by Charlie Karlsson, Jönköping University and 
Blekinge Institute of Technology, Charlotte Silander 
and Daniel Silander, Linnaeus University, Sweden
The economic crisis has had severe and negative impacts on 
the EU over the last decade. This book focuses on a neglected 
dimension by examining European political entrepreneurship 
in times of economic crisis with particular emphasis on EU 
member-states, institutions and policies. The main focus is 
on the role that the political entrepreneur can play in promoting entrepreneurship and 
growth. It is argued that the political entrepreneur and political entrepreneurship can 
positively influence the conditions for entrepreneurial activity and business. 

2018  304 pp  Hardback  978 1 78811 275 8  £100.00 / $150.00  •  eBook • Elgaronline

NEW

Handbook of Research on Entrepreneurship and Aging
Edited by Charlie Karlsson, Jönköping University and Blekinge Institute of 
Technology, Mikaela Backman and Orsa Kekezi, Jönköping International 
Business School, Sweden
Many developed countries are facing a demographic change with a higher 
percentage being older individuals. This Handbook deals with the important 
and emerging field of entrepreneurship among this group and focuses on the 
behavioural perspectives of this phenomenon; on innovation, dynamics and 
performance; and the ways entrepreneurship among the elderly looks within 
different countries.  

Sept 2019  448 pp  Hardback  978 1 78811 620 6  c £180.00 /  $275.00  •  eBook • Elgaronlinee
Research Handbooks in Business and Management series

NEW IN PAPERBACK

Handbook of Research on Franchising
Edited by Frank Hoy, Worcester Polytechnic Institute, 
US, Rozenn Perrigot, University of Rennes 1, France 
and Andrew Terry, University of Sydney Business 
School and University of New South Wales, Australia
‘In this Handbook the reader will find something for 
experienced and novice researchers. There are thoughtful 
reviews and analyses of traditional franchising questions, 
such as the relationship of royalty rates to franchise fees. 
There are chapters suggesting new directions, such as the 
role of family firms within franchising and the new forms 
of social franchising. And there is thoughtful coverage of franchising on the ground in 
different regions of the world. Researchers in franchising as well as broader organizational, 
marketing, and economic fields will certainly find something of interest to assist them in 
their research.’

– Steven C. Michael, University of Illinois at Urbana-Champaign, US

2017  640 pp  Hardback  978 1 78536 417 4  £180.00 / $290.00 
March 2019  Paperback  978 1 78536 419 8  £45.00 / $69.95  •  eBook • Elgaronlinee
Research Handbooks in Business and Management series

Entrepreneurial Universities
Collaboration, Education and Policies
Edited by João J. Ferreira, University of Beira Interior 
and NECE – Research Unit, Portugal, Alain Fayolle, 
EMLYON Business School, France, Vanessa Ratten, 
La Trobe University, Australia and Mário Raposo, 
University of Beira Interior and NECE- Research Unit, 
Portugal
‘Clearly, HEIs are discovering their innovative and 
entrepreneurial potential to reply to the society’s distinct 
need for them to have a more entrepreneurial role, namely in 
innovation. This book succeeds in discussing the theme from 
an interdisciplinary perspective. For that reason, this book will be of help to practitioners in 
university management roles and policy makers as well as anyone researching this theme 
and teaching entrepreneurship in HEIs.’

– Nuno Fernandes Crespo, Universidade de Lisboa, Portugal

2018  288 pp  Hardback  978 1 78643 245 2  £85.00 / $135.00  •  eBook • Elgaronline
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Women Entrepreneurs and the  
Myth of ‘Underperformance’
A New Look at Women’s Entrepreneurship 
Research
Edited by Shumaila Yousafzai, Cardiff University,  
UK, Alain Fayolle, EMLYON Business School, France, 
Adam Lindgreen, Copenhagen Business School, 
Denmark and University of Pretoria, South Africa, 
Colette Henry, Dundalk Institute of Technology,  
Ireland and UiT–The Arctic University of Norway, 
Saadat Saeed, Durham University and  
Shandana Sheikh, Cardiff University, UK
‘A must read for all entrepreneurship scholars because it helps us to understand and 
appreciate the real and many roles of women entrepreneurs, their relevance and 
importance to societies across the World, as well as the challenges and issues women 
entrepreneurs can face. An exciting and interesting read which presents us with critical 
questions for the future – thank you.’

– Sarah Jack, Lancaster University Management School, UK 

2018  288 pp  Hardback  978 1 78643 449 4  £90.00 / $145.00  •  eBook • Elgaronline

Research Handbook on 
Entrepreneurship and Leadership
Edited by Richard T. Harrison, University of Edinburgh 
Business School and Claire M. Leitch, Lancaster 
University Management School, UK
This Research Handbook argues that the study of 
entrepreneurs as leaders is a gap in both the leadership 
and the entrepreneurship literatures. With conceptual 
and empirical chapters from a wide range of cultures and 
entrepreneurship and leadership ecosystems, the Research 
Handbook for the first time produces a systematic overview of 
the entrepreneurial leadership field, providing a state of the 
art perspective and highlighting unanswered questions and 
opportunities for further research. It consolidates existing theory development, stimulates 
new conceptual thinking and includes path-breaking empirical explorations.

2018  512 pp  Hardback  978 1 78347 375 5  £150.00 / $240.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Research Handbook on  
Entrepreneurial Opportunities
Reopening the Debate
Edited by Catherine Léger-Jarniou, Université Paris-
Dauphine PSL Research University, Paris, France and 
Silke Tegtmeier, University of Southern Denmark, 
Sønderborg, Denmark
‘This book contains important theoretical, empirical, and 
methodological discussions on entrepreneurial opportunity. 
With contributions from leading scholars from around the 
world, it will have a significant impact on entrepreneurship 
research.’ 

– Karl Wennberg, Linköping University, Sweden

2017  328 pp  Hardback  978 1 78347 543 8  £130.00 / $210.00 
2018  Paperback  978 1 78897 412 7  £29.95 / $45.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Entrepreneurship, Innovation  
and Education
Frontiers in European Entrepreneurship 
Research
Edited by Ulla Hytti, University of Turku, Finland, 
Robert Blackburn, Kingston University, UK and 
Eddy Laveren, University of Antwerp and Antwerp 
Management School, Belgium
Entrepreneurship, Innovation and Education explores the need 
for researching innovation and learning in family firms, micro 
firms, SMEs and in rural and network contexts. The chapters 
offer new insights into the antecedents of business performance in SMEs by investigating 
social capital and marketing capabilities. This book critically discusses innovation and 
entrepreneurship matters in new and varied contexts in Europe.

2018  224 pp  Hardback  978 1 78897 229 1  £85.00 / $130.00  •  eBook • Elgaronline
Frontiers in European Entrepreneurship series

Entrepreneurship Entrepreneurial Finance

KEY TITLE

Handbook of Research  
on Business Angels
Edited by Hans Landström, Lund University, Sweden 
and Colin Mason, University of Glasgow, UK
‘The Handbook of Research on Business Angels provides an 
excellent summary of the state of the art in angel investing. 
With all of the articles compiled within the unifying theme of 
the latest business angel research the Handbook is a must-
read for academics, policy-makers and anyone who wishes to 
gain an in-depth understanding of the current thoughts and 
trends in business angel investing.’

– Jeffrey E. Sohl, University of New Hampshire, US

Business angels are recognized as playing a key role in financing the start-up and early 
stages of new ventures. However, our knowledge of how business angels operate 
remains limited and highly fragmented. This Handbook provides a synthesis of research 
on business angels. It adopts an international perspective to reflect the spread of angel 
investing around the world. The increasing number of government initiatives to promote 
angel investing is also reflected in the book with an assessment of the most common 
support schemes.

2016  432 pp  Hardback  978 1 78347 171 3  £145.00 / $210.00 
2018  Paperback  978 1 78897 048 8  £40.00 / $60.00  •  eBook • Elgaronline
Handbooks in Venture Capital series

NEW KEY TITLE

Handbook of Research  
on Crowdfunding
Edited by Hans Landström, Lund University, 
Sweden, Annaleena Parhankangas, South Dakota 
State University, US and Colin Mason, University of 
Glasgow, UK
The digitalization revolution has significantly altered 
conditions for financing new and small firms. Crowdfunding is 
at the forefront of this movement. While research in this area 
has increased significantly, it is heavily fragmented. Reflecting 
on this, this Handbook reviews and synthesizes current 
knowledge on crowdfunding finance and provides an agenda for further research.

This Handbook covers the role of crowdfunding and the platforms used, as well as 
discussing the characteristics of crowdfunders themselves and the businesses that seek 
finance from the ‘crowd’. It also investigates the process once crowdfunding is complete, 
and how it is used by non-profit, social and creative ventures as well as for-profit 
businesses. Potential negative aspects are also discussed, including inequality, risk, fraud 
and regulation. .

July 2019  c 456 pp  Hardback  978 1 78811 720 3  c £145.00 / c $225.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Advanced Introduction to 
Entrepreneurial Finance
Hans Landström, Lund University, Sweden
‘This book is outstanding and provides an excellent review of 
the study of entrepreneurial finance.'

– Dirk De Clercq, Brock University, Canada

‘Over the last decades, Hans Landström has made important 
contributions to the financial bootstrapping, business angel 
and venture capital literatures. In this book, he provides a 
rich overview of the entrepreneurial finance literature, going 
back to the earliest contributions and breaking down the 
“silos” of research on entrepreneurial finance that developed 
in the entrepreneurship and finance literatures. Experienced researchers and PhD students 
will find much to learn in this book to position their own research vis-à-vis the state of  
the art.’

– Tom Vanacker, Ghent University, Belgium
Key features include: 
•  a strong focus on the entrepreneur’s perspective in entrepreneurial finance, yet also  
 a discussion on the supply of capital for ventures from different capital providers such as  
 governments, banks, crowd investors, business angels and venture capitalists  
•   synthesized contemporary knowledge on entrepreneurial finance to provide a  
 comprehensive, accessible understanding
• a starting point for entrepreneurship studies, with a focus on young and growing ventures.

2017  224 pp  Hardback  978 1 78471 854 1  £75.00 / $120.00 
2017  Paperback  978 1 78471 856 5  £24.95 / $39.95  •  eTextbook  
Elgar Advanced Introductions series
This textbook is available on examination, see page 4 for full details
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NEW

From Innovation to Entrepreneurship
Connectivity-based Regional Development
Yasuyuki Motoyama, Ohio State University, US
Innovation and entrepreneurship are often considered two sides of the same coin. But are 
the links between innovation and entrepreneurship as inextricable as we think? 

From Innovation to Entrepreneurship questions this seemingly interdependent 
relationship, highlighting the different requirements of innovation and entrepreneurship. 
This book disentangles theories of innovation and entrepreneurship, empirically 
revealing the overlaps and differences between them. Demonstrating that the pursuit of 
entrepreneurship is the key to economic development, Yasuyuki Motoyama explores the 
concept that people are at the heart of entrepreneurship ecosystems. 

July 2019  c 168 pp  Hardback  978 1 78990 197 9  c £70.00 / c $99.95  •  eBook • Elgaronline

NEW

Handbook of Research on Techno-Entrepreneurship,  
Third Edition
Ecosystems, Innovation and Development 
Edited by François Thérin, Taylor’s University, Malaysia,  
Francesco Paolo Appio, Pôle Universitaire Léonard de Vinci, France  
and Hyungseok Yoon, The University of Leeds, UK
This Handbook focuses on techno-entrepreneurial ecosystems under several different 
aspects: how the ecosystems have evolved in techno-entrepreneurship, the influence 
that techno-entrepreneurs can have on complex ecosystems such as regions and nations, 
and the new types of innovations that techno-entrepreneurs are pursuing to adapt to the 
ecosystems, such as frugal innovation.

July 2019  c 384 pp  Hardback  978 1 78643 906 2  c £165.00 / c $255.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Geography, Open Innovation  
and Entrepreneurship
Edited by Urban Gråsjö, University West, Trollhättan, 
Charlie Karlsson, Jönköping University and Blekinge 
Institute of Technology and Iréne Bernhard, 
University West, Trollhättan, Sweden
‘By identifying the ways in which open innovation influences 
the ability of incumbents and potential entrepreneurs to 
innovate and to appropriate the benefits of innovation, 
this book elegantly presents modern innovation models, 
highlighting the role played by context conditions, and 
bringing fresh reflections into a never-ending debate.’

– Roberta Capello, Politecnico di Milano, Italy

2018  400 pp  Hardback  978 1 78643 989 5  £105.00 / $170.00 
eBook • Elgaronline
New Horizons in Regional Science series

Creative Industries  
and Entrepreneurship
Paradigms in Transition from  
a Global Perspective
Edited by Luciana Lazzeretti, University of Florence, 
Italy and Marilena Vecco, Université Bourgogne 
Franche-Comté, France
‘This is an outstanding book to help understand how 
economy and culture spatially articulate.’

– Olivier Crevoisier, University of Neuchâtel, Switzerland

This book analyses the relationship between creative and 
cultural industries, local economic development and entrepreneurship from a global 
perspective. In so doing, it investigates the evolving paradigm of creative industries and 
creative entrepreneurship and their related economy over time.

2018  352 pp  Hardback  978 1 78643 591 0  £100.00 / $155.00 
eBook • Elgaronline

Entrepreneurial Finance  Entrepreneurship & Innovation
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NEW TEXTBOOK

The Economics of Business Enterprise
An Introduction to Economic Organisation and 
the Theory of the Firm 
Fourth Edition
Martin Ricketts, University of Buckingham, UK
This new edition of The Economics of Business Enterprise 
provides a comprehensive survey of the theory of the firm 
from the perspective of New Institutional Economics. It 
continues to emphasise the role of the entrepreneur within 
the firm and the emergence of institutional responses to 
rent seeking. Neoclassical, Transactions Cost, Austrian, Public Choice and Property Rights 
perspectives are contrasted and used to analyse private governance arrangements, 
contemporary developments in organisational form such as ‘the sharing economy’ and the 
regulatory framework.

Key features of the Fourth Edition:

•  Using impartial analysis, Martin Ricketts evaluates business enterprise through  
 Neoclassical, Austrian and Evolutionary economics, allowing students to learn the  
 strengths and weaknesses of each methodological perspective

•  Using a clear conceptual framework, the author explains principal-agent theory and the  
 transactions costs paradigm in detail

•  The chapters are designed around a set of classic papers, giving students an  
 understanding of the historical development of the discipline

•  Updated examples emphasise the applicability to different technological circumstances  
 and the dynamic nature of studying economic organisation

•  Additional examples are included for teachers to further discussion or create extended  
 seminar work.

2019  680 pp  Hardback  978 1 78536 092 3  £150.00 / $240.00 
2019  Paperback  978 1 78536 094 7  £44.95 / $69.95  •  eTextbook
This textbook is available on examination, see page 4 for full details

NEW

A Research Agenda for Financial 
Inclusion and Microfinance 
Edited by Marek Hudon, CERMi-Université Libre de 
Bruxelles, Marc Labie, CERMi-Université de Mons and 
Ariane Szafarz, CERMi-Université Libre de Bruxelles, 
Belgium
How can financial services, such as credit, deposit accounts, 
financial transfers, and insurance be provided to people in 
need? This challenging and complex issue has been a topic 
of interest for the international aid community for decades. 
Drawing on renowned experts in microfinance and financial 
inclusion, this Research Agenda sheds much-needed light on  
this multifaceted challenge and points the way ahead for future research.

May 2019  c 208 pp  Hardback  978 1 78811 421 9  c £80.00 / c $125.00   
eBook • Elgaronline
Elgar Research Agendas

Accelerators
Successful Venture Creation and Growth
Edited by Mike Wright, Imperial College London, 
UK, University of Ghent, Belgium and ETH Zurich, 
Switzerland and Israel Drori, VU, Amsterdam, the 
Netherlands
‘The editors have assembled a distinguished group of 
scholars to weigh in on a timely, important, and under-
researched topic: the role of accelerators in venture creation 
and growth. The end result is a lucid and insightful book. This 
is a “must read” for scholars, policymakers, and practitioners 
with an interest in the role of incubators/accelerators in 
entrepreneurship and regional economic development.’

– Donald Siegel, Arizona State University, US

2018  224 pp  Hardback  978 1 78643 408 1  £80.00 / $130.00   
eBook • Elgaronline
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NEW TEXTBOOK

Economics for Nonprofit Managers  
and Social Entrepreneurs
Dennis R. Young, National Center on Nonprofit 
Enterprise, Georgia State University and Case Western 
Reserve University, Richard Steinberg, Indiana 
University – Purdue University, Indianapolis,  
Rosemarie Emanuele, Ursuline College and  
Walter O. Simmons, John Carroll University, US 
‘An indispensable book for managers of nonprofits. The new 
edition includes excellent additional chapters that give insights 
into decision-making under uncertainty and risk using concepts 
from behavioral economics and game theory.’ 

– Femida Handy, University of Pennsylvania, US

Contents: Dedication  Foreword by Patrick Rooney  Foreword to the first edition by Burton 
A. Weisbrod  Preface  1. Why Should Nonprofit Managers and Social Entrepreneurs Study 
Economics?  2. The Place of Nonprofits and Social Enterprise in the U.S. Economy  3. Policy 
and Management Issues  4. Analysis of Economic Functions  5. Thinking at the Margin  6. The 
Concept of Cost  7. Analysis of Competitive Markets  8. Market Power  9. Applications of Market 
Analysis  10. Economic Decision Making Under Risk  11. Games of Collaboration and Competition  
12. Behavioral Research in Economics  13. Market Failure  14. Cost-Benefit Analysis  15. Using 
Economics in Practice  Musical Appendix  About the Authors   Index

April 2019  c 480 pp  Hardback  978 1 78643 675 7  £125.00 / $190.00 
April 2019  Paperback  978 1 78643 677 1  c £29.95 / c $44.95  •  eTextbook
This textbook is available on examination, see page 4 for full details

NEW 

Entrepreneurship and Context
Friederike Welter, Institut für Mittelstandsforschung 
(IfM) Bonn and University of Siegen, Germany
‘Tracking her own learning trajectory, Friederike Welter 
launches an exciting odyssey through an archipelago of 
understandings of entrepreneurship in context. The starting 
point of this highly dramatic voyage is a reformed Eastern 
Europe, where traditions and institutions were radically 
challenged. As a consultant and researcher, Friederike 
Welter’s further field experiences are refined into conceptual 
contributions ranging across contextual themes widely relevant 
for entrepreneurship research, such as gender, space and diversity.’

– Bengt Johannisson, Linnaeus University, Sweden

July 2019  c 448 pp  Hardback  978 1 78811 946 7  c £110.00 / c $170.00  •  eBook • Elgaronline

Social Entrepreneurship
An Affirmative Critique
Edited by Pascal Dey, Grenoble Ecole de Management, France and University of 
St. Gallen and Chris Steyaert, University of St. Gallen, Switzerland
‘Pascal Dey and Chris Steyaert have composed a conceptual assemblage that problematizes 
“social entrepreneurship” and opens up a space for transforming our understanding of 
what it means to engage in social transformation. The affirmative critique neither accepts 
what is given, nor simply rejects it. The chapters in Social Entrepreneurship instead invite 
us to explore the limits of our capitalist understanding of “social entrepreneurship” and 
inspire us to reinvent it as a space and practice of potential transformation in the context of 
democracy and our responsibilities in the Anthropocene.’

– Richard Weiskopf, University of Innsbruck, Austria    

2018  328 pp  Hardback  978 1 78347 411 0  £95.00 / $150.00 
2019  Paperback  978 1 78897 991 7  £29.95 / $45.00  •  eBook • Elgaronline

The Social Enterprise Zoo
A Guide for Perplexed Scholars, Entrepreneurs, Philanthropists, 
Leaders, Investors, and Policymakers
Edited by Dennis R. Young, National Center on Nonprofit Enterprise, Georgia 
State University and Case Western Reserve University, Elizabeth A.M. Searing, 
University at Albany, State University of New York and Cassady V. Brewer, 
Georgia State University, US
The Social Enterprise Zoo employs the metaphor of the zoo to gain a more comprehensive 
understanding of social enterprise. 

2016  320 pp  Hardback  978 1 78471 605 9  £100.00 / $140.00 
2018  Paperback  978 1 78471 607 3  £29.95 / $45.00  •  eBook • Elgaronline

NEW KEY TEXTBOOK

Advanced Introduction to Social Innovation
Frank Moulaert, KU Leuven, Belgium and Diana MacCallum, Curtin University, 
Australia
Social innovation (SI) has, in the last decade or so, become an important idea and concept 
in policy, practice and scholarship surrounding human development. It is often seen as an 
antidote to narrowly defined technological and market-oriented modes of innovation. Its 
historical significance and development, tied to centuries of struggles for social change, 
remain under-appreciated and unacknowledged. This Advanced Introduction explores the 
historical and contemporary meanings of social innovation and its relationship with political 
and social movements.  It develops an understanding of SI as a form of ethical practice for 
meeting needs, transforming social relations, and collectively empowering communities to 
shape the future. Additionally, it proposes that ethical research should aim to be socially 
innovative in this sense and provides concrete suggestions of how this concern can be 
embodied in action-research and community development methodologies.

Contents: 1. Introduction to Social Innovation  2. A History of Social Innovation Thought and 
Practice  3. The Contemporary Landscape of Social Innovation Scholarship  4. Experiences of 
Social Innovation Across Three Continents  5. Spaces of Social Innovation  6. Social Innovation 
Action Research  7. Some Final Reflections, While Looking Ahead  8. Bibliography   Index

Aug 2019  c 192 pp  Hardback  978 1 78536 037 4  c £60.00 / c $99.95 
Aug 2019  Paperback  978 1 78536 039 8  c £15.95 / c $24.95  •  eTextbook
Elgar Advanced Introductions series
This textbook is available on examination, see page 4 for full details

KEY TITLE

Handbook of Research on Nonprofit 
Economics and Management
Second Edition
Edited by Bruce A. Seaman, Georgia State University 
and Dennis R. Young, National Center on Nonprofit 
Enterprise, Georgia State University and Case Western 
Reserve University, US
Building on the success of the first edition, this thoroughly 
revised and expanded edition explores (1) areas of general 
agreement from previous research; (2) areas of conflicting 
results and unexplored questions; (3) the relative roles of theory, data availability and 
empirical analysis in explaining gaps in our knowledge; and (4) what must be done to 
improve our knowledge and extend the literature. Selected original chapters addressing 
especially challenging topics include the value of risk management to nonprofit decision-
making; nonprofit wages theory and evidence; the valuation of volunteer labor; property 
tax exemption for non-profits; when is competition good for the third sector; and product 
diversification and social enterprise; international perspectives; the application of 
experimental research and the macroeconomic effects of the nonprofit sector. 

2018  512 pp  Hardback  978 1 78536 351 1  £160.00 / $255.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Social Innovation and Sustainable Entrepreneurship
Edited by Maritza I. Espina, St. Ambrose University, Phillip H. Phan, Johns 
Hopkins University and Gideon D. Markman, Colorado State University, US
The rapid and formative rise in research on social innovation and entrepreneurship means 
that theoretical frameworks are still being created, while traditional notions of economic 
efficiency and social welfare are tested. The field is progressing fastest in the measurement 
and measuring of social entrepreneurial effectiveness. Social innovators, who draw from 
philanthropy, as well as capital markets, for financial resources, have adopted the lean start 
up as a paradigm for their organization logics.

2018  328 pp  Hardback  978 1 78811 684 8  £95.00 / $155.00  •  eBook • Elgaronline
The Johns Hopkins University series on Entrepreneurship

Financing Nonprofits and Other Social Enterprises
A Benefits Approach
Dennis R. Young, National Center on Nonprofit Enterprise, Georgia State 
University and Case Western Reserve University, US
This book applies benefits theory to the financing of nonprofit and other social purpose 
organizations to guide managers and leaders towards finding the best mix of income 
sources for their organizations, to help educate future managers about resource 
development and to stimulate additional research on the financing of nonprofits and other 
forms of social enterprise.

2017  288 pp  Hardback  978 1 78347 827 9 £85.00 / $135.00 
2018  Paperback  978 1 78347 828 6  £24.95 / $40.00  •  eBook • Elgaronline
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KEY TITLE – NEW IN PAPERBACK

Knowing Her Place
Positioning Women in Science
Valerie Bevan, Lancaster University Management 
School and Caroline Gatrell, University of Liverpool 
Management School, UK
‘Valerie Bevan and Caroline Gatrell have written a fascinating 
book about women in science. Whilst much has been said in 
the media about the lack of women in senior science roles 
nobody has really provided the story behind the woeful 
figures. These authors form a terrific partnership in that 
one of them is a working scientist and the other is a highly 
regarded academic who writes about women and leadership. Together they have crafted a 
book which captures the actual experiences of mainly women but also men in science and 
together theorise why the underrepresentation of women in leadership positions in science 
continues. This is both an informative and engaging book and deserves to be read widely.’

– Susan Vinnicombe CBE, Cranfield University, UK

More women are studying science at university and they consistently outperform men. 
Yet, still, significantly fewer women than men hold prestigious jobs in science. Why should 
this occur? What prevents women from achieving as highly as men in science? And why 
are so few women positioned as ‘creative genius’ research scientists?

2017  232 pp  Hardback  978 1 78347 651 0  £75.00 / $120.00 
May 2019  Paperback  978 1 78990 426 0  c £25.00 / c $39.95 
eBook • Elgaronline
New Horizons in Management series

Research Handbook on  
Gender and Innovation
Edited by Gry Agnete Alsos, Nord University Business 
School, Norway, Ulla Hytti, University of Turku, 
Finland and Elisabet Ljunggren, Nord University, 
Norway
‘Gender and innovation are seldom discussed together 
because innovation is considered a neutral construct. This 
book examines aspects of gender in innovation across multiple 
contexts, entrepreneurial businesses, organizations, policy and 
design, that for the first time highlights where gender matters 
in innovation. This book will stimulate important research 
going forward.’

– Candida Brush, Babson College, US

2016  296 pp  Hardback  978 1 78347 811 8  £120.00 / $175.00 
2018  Paperback  978 1 78347 812 5  £35.00 / $55.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

Handbook of Research on  
Gender and Leadership
Edited by Susan R. Madsen, Utah Valley University, US
‘Anyone seeking to help women leaders develop their skills 
and capabilities to the fullest will benefit enormously from 
this book. By gathering the best current research on women’s 
leadership and organizing it as a Handbook, Susan Madsen 
has done women – and the world – a great service.’

– Sally Helgesen, author of The Female Vision, The Female 
Advantage and The Web of Inclusion

Although some progress has been made in recent decades 
in getting women into top positions in government, business 
and education, there are on-going, persisting challenges with efforts to improve the 
opportunities for women in leadership. The Handbook of Research on Gender and 
Leadership comprises the latest research from the world’s foremost scholars on women 
and leadership, exposing problems and offering both theoretical and practical solutions on 
how to best strengthen the impact of women around the world.

2017  496 pp  Hardback  978 1 78536 385 6  £180.00 / $290.00 
2018  Paperback  978 1 78811 974 0  £45.00 / $65.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

NEW 

Women, Business and Leadership
Gender and Organisations 
Edited by Alexander-Stamatios Antoniou, National 
and Kapodistrian University of Athens, Greece, 
Professor Sir Cary Cooper, University of Manchester 
and Caroline Gatrell, University of Liverpool 
Management School, UK
This book explores the range of challenges faced by women 
in business and leadership today, identifying how far we 
need to progress before women in business experience the 
same level of advancement as men.  

Including a range of different viewpoints, the book analyses women’s position at work 
from three perspectives: the constraints affecting women’s career advancements, 
gender-specific challenges to women in leadership roles, and women’s experiences of 
undertaking these roles while trying to maintain a work–life balance. By highlighting the 
specific disadvantages relating to gender, chapters outline the extent of change needed 
culturally, as well as through policy and attitude, if women are to achieve parity with their 
male counterparts.

April 2019  c 488 pp  Hardback  978 1 78643 270 4  £125.00 / $190.00  •  eBook • Elgaronline
New Horizons in Management series

Global Women Leaders
Breaking Boundaries
Regina Wentzel Wolfe, Catholic Theological Union 
and Patricia H. Werhane, DePaul University, US
‘Global Women Leaders transports the reader into the 
fascinating lives of trailblazers in four very different countries. 
All were change-makers in their professions, and all of them 
confronted the challenges women everywhere will recognize 
as their own. How they succeeded, despite roadblocks, is 
both inspiring and instructive. Each gives us sound advice on 
a range of familiar hurdles from those associated with work 
and family to lack of confidence and sexism. If you want to 
know how to achieve authentic leadership, this is the book 
for you.’ 

– Melanne Verveer, Georgetown University, US

Global Women Leaders showcases narratives of women in business, nonprofit 
organizations and the public sector who have achieved leadership positions despite 
cultural obstacles and gender bias. Featuring leaders from India, Japan, Jordan and the 
United Kingdom, the book examines how these women have overcome challenges and 
served as role models in their professions.

2017  200 pp  Hardback  978 1 78536 870 7  £70.00 / $115.00 
2018  Paperback  978 1 78811 336 6  £25.00 / $39.95 
eBook • Elgaronline
New Horizons in Leadership Studies series

Women & Management
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NEW

Sexual Harassment, the Abuse of 
Power and the Crisis of Leadership
“Superstar” Harassers and how to Stop Them
James K. Beggan, University of Louisville, US
Within these pages James K. Beggan puts forward a novel 
approach to understanding sexual harassment by high 
value superstars in the workplace. The approach integrates 
ideas derived from evolutionary theory, utility theory, 
sexual scripting theory and research on the regulation 
of emotion. Besides providing a better understanding 
of the phenomenon, the book aims to contribute to the 
development of better techniques to prevent sexual harassment. 

Recently, credible allegations of sexual misconduct against high profile figures have 
dominated the news. Sexual harassment has become an important issue for leaders 
and those who study leadership. The author presents a new approach to understanding 
sexual harassment in the #MeToo era that integrates research from a diverse range of 
areas typically ignored by researchers. Ideas derived from this new approach are used 
to propose more effective methods for the elimination of sexual harassment in the 
workplace. The book also addresses how efforts to prevent sexual harassment may 
interfere with the free expression of sexuality and ultimately threaten the rights of the 
individual.  

July 2019  c 208 pp  Hardback  978 1 78897 258 1  c £75.00 / c $115.00  •  eBook • Elgaronline
New Horizons in Leadership Studies series

TEXTBOOK

Ethical Leadership
A Primer
Edited by Robert M. McManus, Marietta College, 
Stanley J. Ward, Claremont Lincoln University and 
Alexandra K. Perry, OhioHealth, US
The world cries out for ethical leaders. We expect the 
best, but we are often left profoundly disappointed. While 
leadership programs may feature ethics as part of their 
curriculum, the approach is often either simplistic or overly 
esoteric. This book addresses this scarcity of resources for 
training ethical leaders by providing a primer of several ethical frameworks accompanied 
by extended examples to help inform decision-making. The text also presents a number 
of leadership models that claim an ethical component. By providing a consistent case 
analysis based on the Five Components of Leadership Model, readers benefit from a 
uniform approach to evaluating ethical leadership.

Striving to be both comprehensive and approachable, this book is an excellent resource 
for upper-level students studying leadership, especially those who are new to philosophy 
or ethics. It is inclusive enough to serve as a primary text or as a supplement for a well-
rounded ethics or leadership course.

2018  416 pp  Hardback  978 1 78811 035 8  £105.00 / $165.00 
2018  Paperback  978 1 78811 037 2  £40.00 / $59.95  •  eTextbook
This textbook is available on examination, see page 4 for full details

KEY TITLE

Teaching Leadership
Bridging Theory and Practice
Gama Perruci, Bernard P. McDonough Center for 
Leadership and Business, Marietta College and 
Sadhana Warty Hall, The Nelson A. Rockefeller Center 
for Public Policy and the Social Sciences, Dartmouth 
College, US
‘This book is a must read for educators and students who 
want to master the fine art of developing leaders and 
becoming leaders.’

– Prasad Kaipa, Kaipa Group, US

‘Perruci and Hall have produced an essential guidebook for faculty members who are 
involved in leadership education. Drawing on decades of experience educating leaders, 
they approach teaching leadership from an interdisciplinary perspective, one that 
balances curricular and co-curricular methodologies, and provides the knowledge and 
tools necessary for a full and dynamic program of leadership education.’

– Ronald E. Riggio, Claremont McKenna College, US

Can we really teach leadership? Yes, we can, and this book provides innovative ways 
of doing so. It is designed to help educators contribute to their learners’ leadership 
development by expanding and enhancing their knowledge and competencies through a 
study of theory, practice and experiential learning. We need effective leaders at all levels 
of society. The more educators do to prepare leaders to make a positive difference, the 
better off the world will be. Educators can adjust, adopt, and adapt concrete examples 
provided in this book to fit their own organizations’ needs.

2018  304 pp  Hardback  978 1 78643 276 6  £90.00 / $140.00 
2018  Paperback  978 1 78897 517 9  £29.95 / $47.95 
eBook • Elgaronline
New Horizons in Leadership Studies series

Handbook of Research on Leadership 
and Creativity
Edited by Michael Mumford, University of Oklahoma, 
US and Sven Hemlin, University of Gothenburg, 
Sweden
The rapid pace of technological change and globalization 
of products, competition and services have conspired to 
place a new premium on innovation for firms across the 
world. Although many variables influence creativity and 
innovation, the effective leadership of creative teams has 
proved especially important. This timely Handbook presents 
the state of the art for what leaders must do to lead creative 
teams and how they should do it.

2017  512 pp  Hardback  978 1 78471 545 8  £180.00 / $290.00 
2018  Paperback  978 1 78471 547 2  £40.00 / $65.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

Field Guide to Leadership 
Development
Edited by Steve Kempster, Lancaster University 
Management School, Arthur F. Turner, University of 
the West of England and University of South Wales 
and Gareth Edwards, University of the West of 
England, UK
‘This practical, creative and engaging guide brings 
experiential leadership development firmly into the 21st 
Century. The exercises involving planks, barrels and ropes 
that characterised a generation of outdoor (and indoor) 
leadership education have been replaced by a conceptually 
rigorous and effective range of approaches founded on 
principles of reflection, theory, and practice. With chapters by leading authorities in the 
field, this book provides an invaluable resource for both new and experienced leadership 
and management educators that will enrich and enhance any intervention.’

– Richard Bolden, University of the West of England, UK

2017  288 pp  Hardback  978 1 78536 990 2  £90.00 / $145.00 
2018  Paperback  978 1 78897 775 3  £30.00 / $47.95 
eBook • Elgaronline
Elgar Field Guides
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NEW IN PAPERBACK

Handbook of International Human 
Resource Development
Context, Processes and People
Edited by Thomas Garavan, Edinburgh Napier 
University, UK, Alma McCarthy, National University 
of Ireland Galway and Ronan Carbery, University 
College Cork, Ireland
This Handbook draws on a global team of distinguished 
Human Resource Development and IHRD scholars to provide 
research and practice insights on a range of contemporary 
IHRD issues and challenges. The Handbook reviews a number of critical contextual 
dimensions that: shape the IHRD goals that organisations pursue; impact the IHRD 
systems, policies and practices that are implemented; and influence the types of IHRD 
research questions that are investigated. The Handbook examines the processes or 
actions taken by organisations to globalise IHRD practices and discusses important people 
development practices that come within the scope of IHRD. 

2017  512 pp  Hardback  978 1 78195 417 1  £150.00 / $240.00 
March 2019  Paperback  978 1 78195 419 5  £45.00 / $69.95  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Handbook of Research Methods in 
Diversity Management, Equality and 
Inclusion at Work
Edited by Lize A.E. Booysen, Antioch University,  
US and University of Johannesburg, South Africa, 
Regine Bendl, Vienna University of Economics and 
Business, Austria and Judith K. Pringle, Auckland 
University of Technology, New Zealand
‘Despite the depth and volume of research on diversity 
in organizations, very little attention is given to research 
methods. The Handbook of Research Methods in Diversity 
Management, Equality and Inclusion at Work breaks new 
ground, providing a comprehensive volume of not just methods but also the social and 
political context in which diversity research is embedded. Particularly impressive is the 
“diversity” of epistemological perspectives so critical to today’s global and transnational 
context.’  

– Stella Nkomo, University of Pretoria, South Africa 

2018  560 pp  Hardback  978 1 78347 607 7  £170.00 / $260.00  •  eBook • Elgaronline

Handbook of Research on Comparative 
Human Resource Management
Second Edition
Edited by Chris Brewster, University of Reading, UK, 
Vaasa University, Finland and Radboud University, 
Nijmegen, the Netherlands, Wolfgang Mayrhofer, 
WU Vienna, Austria and Elaine Farndale, The 
Pennsylvania State University, US and Tilburg 
University, the Netherlands
‘This Handbook is a timely, impressive, and well-organized 
contribution, with excellent authors from around the 
world. In particular, I appreciate the integration of two key 
elements: extensive consideration of the theories and research methods that serve as the 
foundations for the study of CHRM; and, specific consideration of a wide range of HRM 
practices and a wide range of country and regional contexts. The Handbook can be an 
invaluable resource for scholarship and for educational purposes.’

– David Allen, Texas Christian University, Neeley School of Business, US

2018  680 pp  Hardback  978 1 78471 112 2  £225.00 / $350.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

NEW

Telework In the 21st Century
An Evolutionary Perspective
Edited by Jon C. Messenger, International Labour Office, Geneva, Switzerland
Technological developments have enabled a dramatic expansion and also an evolution of 
telework, broadly defined as using ICTs to perform work from outside of an employer’s 
premises. This volume offers a new conceptual framework explaining the evolution of 
telework over four decades. It reviews national experiences from Argentina, Brazil, India, 
Japan, the United States, and ten EU countries regarding the development of telework, its 
various forms and effects. It also analyses large-scale surveys and company case studies 
regarding the incidence of telework and its effects on working time, work-life balance, 
occupational health and well-being, and individual and organizational performance.

Oct 2019  c 296 pp  Hardback  978 1 78990 374 4  c £95.00 / c $150.00  •  eBook • Elgaronline

Handbook of Employee Commitment
Edited by John P. Meyer, University of Western 
Ontario, Canada and Curtin University, Australia
‘Workplace commitment has commanded the attention of 
established researchers for many years. Young, emerging 
scholars throughout the world are also drawn to this 
important topic. This Handbook does what a handbook 
should; it offers the latest thinking on commitment: its 
fundamental nature, its antecedents, its consequences, its 
targets, its measurement, and yes, even its “dark sides”. We 
learn too there are still many unanswered questions and 
controversies surrounding commitment. This volume provides 
the impetus to answer these questions and to advance our 
understanding of this captivating topic.’

– Paula C. Morrow, Iowa State University, US

2016  576 pp  Hardback  978 1 78471 173 3  £201.00 / $310.00 
2018  Paperback  978 1 78471 175 7  £45.00 / $65.00   
eBook • Elgaronline
Research Handbooks in Business and Management series

Research Handbook of Diversity  
and Careers
Edited by Adelina M. Broadbridge, University 
of Stirling and Sandra L. Fielden, University of 
Manchester, UK 
‘This comprehensive Research Handbook provides an 
in-depth analysis of thinking and research in the field of 
diversity and careers. With original contributions from 
key international scholars, it addresses contemporary 
issues around individual career development based on 
eight diversity themes that include “core” areas of gender, 
age, disability and race as well as new, emergent areas of 
relevance: appearance, sexuality, religion and transgender. 
In bringing together scholarship from a range of national contexts and of disciplinary 
backgrounds, it provides a wide-ranging view of contemporary thinking on diversity and 
careers and future directions of research.’

– Ruth Simpson, Brunel University, UK

2018  576 pp  Hardback  978 1 78536 559 1  £160.00 / $260.00 
eBook • Elgaronline
New Horizons in Management series

Emancipation Through Emotion 
Regulation at Work
Dirk Lindebaum, Cardiff University, UK
‘In the current surge of organizational theory research on 
emotions in organizations, Dirk Lindebaum’s book makes a 
unique and important contribution. He identifies and explores 
how workers’ emotions are being abused as a tool of social 
repression by our bosses. In bringing together critical theory 
and theory on emotion regulation, he stimulates us to see 
through the workings of managerial power and, in the same 
go, offers ways to resist repressive emotional conditions in 
the workplace. A remarkable accomplishment that deserves 
to be read for both its theoretical insights and practical 
relevance!’

– Frank den Hond, Hanken School of Economics, Finland

2017  160 pp  Hardback  978 1 78643 632 0  £60.00 / $99.95 
2019  Paperback  978 1 78897 354 0  £25.00 / $39.95  •  eBook • Elgaronline

Human Resource Management & Careers
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NEW KEY TITLE

Elgar Introduction to Theories of Human  
Resources and Employment Relations
Edited by Keith Townsend, Griffith University, Australia, Kenneth Cafferkey, 
Taylor’s University, Malaysia, Tony Dundon, University of Limerick, Ireland and 
University of Manchester and Aoife McDermott, Cardiff Business School, UK
This Elgar Introduction provides an overview of some of the key theories that inform 
human resource management and employment relations as a field of study. 

Leading scholars in the field explore theories in the context of contemporary debates 
concerning policies that affect and regulate work and the management of employment, 
as well as the activities and experiences of actors within the employment relationship.

Sept 2019  c 432 pp  Hardback  978 1 78643 900 0  c £95.00 / c $145.00  •  eBook • Elgaronline
Elgar Introductions to Management and Organization Theory series

KEY TITLE

A Research Agenda for Human 
Resource Management
Edited by Paul Sparrow, Lancaster University 
Management School and Professor Sir Cary Cooper, 
University of Manchester, UK
‘An excellent guide to the state of play and challenges in 
human resources. Especially useful for researchers and 
thoughtful practitioners interested in developing priorities for 
the future.’

– Peter Cappelli, University of Pennsylvania, US

This state-of-the-art book takes a forward-looking perspective on the field of Human 
Resource Management (HRM). Each contribution takes a view, or position, on the likely 
development of the HR function, and identifies interesting areas and subjects of research 
that would help address this future positioning.  

The book’s expert contributors provide short and succinct reviews of 12 key topics in 
strategic HRM, including HR strategy and structure, talent management, selection, 
assessment and retention, employee engagement, workplace well-being, leadership, 
HR analytics, productivity, innovation, and globalisation. Each chapter identifies the 
strengths and gaps in our knowledge, maps out the important intellectual boundaries 
for their field, and outlines current and future research agendas and how these should 
inform practice. In examining these strategic topics the authors point to the key interfaces 
between the field of HRM and cognate disciplines, enabling researchers and practitioners 
to understand the models and theories that help tie this agenda together.

2017  256 pp  Hardback  978 1 78536 295 8  £85.00 / $135.00 
2018  Paperback  978 1 78536 297 2  £24.95 / $40.00  •  eBook • Elgaronline
Elgar Research Agendas

NEW

Research Handbook of International 
Talent Management
Edited by Yipeng Liu, University of Reading, UK
International talent management has become a critically 
important topic for scholarly discussion, in policy debates, 
and among the business community. Despite this, 
however, research into talent management tends to lack 
theoretical underpinnings, especially from an international, 
multidisciplinary and comparative perspective. This Research 
Handbook fills this gap, bringing together a range of leading 
researchers, scholars, and thinkers to debate and advance 
the conceptualization and understanding of this multifaceted subject.

July 2019  c 520 pp  Hardback  978 1 78643 709 9  c £155.00 / c $240.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Handbook of Human Resource Management  
in the Tourism and Hospitality Industries
Edited by Ronald J. Burke, York University and  
Julia Christensen Hughes, University of Guelph, Canada 
The hospitality and tourism sector is an increasingly significant contributor to GDP 
worldwide, as well as a key source of employment in developing regions. Drawing on 
contemporary research, this Handbook provides a provocative review of the major human 
resource challenges facing the hospitality and tourism sector today.

2018  448 pp  Hardback  978 1 78643 136 3  £110.00 / $180.00 
eBook • Elgaronline

NEW SERIES

Elgar Footprints in Human Resource Management  
and Employment Relations series
Series Editors: Tony Dundon, Adrian Wilkinson and Maike Andresen
We are proud to introduce a new series of short books defining the future of human 
resource management and employment relations research. Leading thinkers are given 
the space and creative freedom to build on their contribution to the field in new 
ways. Footprints give the reader a concise, innovative and 'must-read, must-cite' take on 
research and thematic debates.

Led by three distinguished scholars, Adrian Wilkinson, Tony Dundon and Maike Andresen, 
and quicker to market than the journals process, this high quality, exclusive series seeks 
to publish a limited number of key volumes per year to advance discussion within human 
resource management and employment relations.

Offering an alternative method of academic dialogue, these books will be more in depth 
than a journal article, shorter than a standard book, refreshing to read, thematically-led 
and debating polemic arguments in the field – a new platform for future research in a 
particular sub-field for both new and established academics.

NEW KEY TITLE

Human Resource Management  
and Evolutionary Psychology
Exploring the Biological Foundations of 
Managing People at Work
Andrew R. Timming, University of Western Australia 
Answering pressing questions regarding employee selection 
and mobbing culture in the workplace, Andrew R. Timming 
explores the unique intersection of the biological sciences 
and human resource management. 

June 2019  c 128 pp  Hardback  978 1 78897 790 6  c £60.00 / c $99.95
Elgar Footprints in Human Resource Management and Employment Relations series

NEW

Dependent Self-Employment
Theory, Practice and Policy
Colin C. Williams, Sheffield University Management School (SUMS) and  
Ioana Alexandra Horodnic, “Alexandru Ioan Cuza” University of Iasi, Romania
Dependent self-employment is widely perceived as a rapidly growing form of precarious 
work conducted by marginalised lower-skilled workers subcontracted by large 
corporations. Unpacking a comprehensive survey of 35 European countries,  
Colin C. Williams and Ioana Alexandra Horodnic map the lived realities of the distribution 
and characteristics of dependent self-employment to challenge this broad and erroneous 
perception.

Aug 2019  c 224 pp  Hardback  978 1 78811 882 8  c £75.00 / c $120.00  •  eBook • Elgaronline

Teaching Human Resource 
Management
An Experiential Approach
Edited by Suzanne C. de Janasz, George Mason 
University, US and Joanna Crossman, International 
College of Management, Australia and University of 
South Australia
‘De Janasz and Crossman have drawn on their professional 
colleagues to provide an impressive collection of “tried and 
true” experiential exercises to help students gain hands-on 
understanding of human resource management. These useful 
exercises engage students in the kind of active learning that 
is essential to apply HRM theories to concrete, practical situations. In reflecting on their 
experiential learning, students acquire a deeper, more personal knowledge of what HRM 
is all about. Teaching Human Resource Management: An Experiential Approach is an 
essential and valuable companion to more standard texts in HRM.’

– Thomas G. Cummings, University of Southern California, US

2018  336 pp  Hardback  978 1 78643 978 9  £95.00 / $155.00 
2018  Paperback  978 1 78643 980 2  £29.95 / $45.00  •  eBook • Elgaronline
Elgar Guides to Teaching
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The Evolution of Korean Industrial  
and Employment Relations
Edited by Young-Myon Lee, Dongguk University, 
South Korea and Korean Academy of Management 
and Bruce E. Kaufman, Georgia State University, US 
and Griffith University, Australia
‘Korea owes its rise to the ranks of the most prosperous 
nations, largely, to its investment in human resources. Yet, 
significant gaps remain that block further improvements 
in the lives of its workers and citizens. This book is as 
authoritative and comprehensive as it is insightful on the 
strengths of the Korean system and the challenges Korean 
policymakers face. In this respect, this book is not simply a 
telling of the Korean condition but rather of every nation aspiring to prosperity.’

– Anil Verma, University of Toronto, Canada

2018  360 pp  Hardback  978 1 78811 382 3  £100.00 / $160.00 
2018  Paperback  978 1 78811 384 7  £29.95 / $50.00 
eBook • Elgaronline

Improving Performance  
Appraisal at Work
Evolution and Change
Aharon Tziner and Edna Rabenu, Netanya Academic 
College, Israel
Compiling extensive research findings with real insights from 
the business world, this must-read book on performance 
appraisal explores its evolution from the classic appraisal 
to its current form, and the methodology behind its 
progression. Looking forward, Aharon Tziner and Edna 
Rabenu emphasize that well-conducted appraisals combine  
a mixture of classic and current, and are here to stay. 

2018  264 pp  Hardback  978 1 78811 520 9  £80.00 / $130.00  •  eBook • Elgaronline
New Horizons in Management series

Social Functions of Emotion and 
Talking About Emotion at Work
Edited by Dirk Lindebaum, Cardiff University,  
UK, Deanna Geddes, Temple University, US and  
Peter J. Jordan, Griffith University, Australia
‘This is a very important book that helps to fill a serious 
gap in the OB/Organizational Psychology literature on 
emotions. The editors have assembled a stellar collection of 
contributors and each and every chapter is worth studying. 
As a whole, the volume points to the social functions 
of discrete emotions and the way those emotions are 
communicated in work settings. Beyond that, the theme 
of the collection reminds us that the appropriate unit of 
analysis for human behavior is always people actively engaging with the world, including 
the social world.’

– Howard M. Weiss, Georgia Institute of Technology, US

2018  272 pp  Hardback  978 1 78643 487 6  £95.00 / $145.00 
eBook • Elgaronline

NEW

Organizational Project Management
Theory and Implementation
Ralf Müller, BI Norwegian Business School, Norway, Nathalie Drouin, KHEOPS- 
International Research Consortium on the Governance of Large Infrastructure 
Projects, Université du Québec à Montréal, Canada and University of 
Technology, Sydney and Shankar Sankaran, University of Technology Sydney, 
Australia
This concise text introduces an integrated view of all project management-related 
activities in an organization, called Organizational Project Management (OPM). Practical 
cases from several organizations, as well as popular theories such as the Resource-Based 
Theory and Institutional Theory provide for an insightful yet realistic understanding of 
OPM as an integrative tool for organizations to improve their efficiency and effectiveness. 

Sept 2019  c 232 pp  Hardback  978 1 78811 096 9  c £80.00 / c $120.00  •  eBook • Elgaronline
Elgar Introductions to Management and Organization Theory series

NEW 

Handbook of Research on the 
Psychological Contract at Work
Edited by Yannick Griep, University of Calgary, Canada 
and Stockholm University, Sweden and Professor Sir 
Cary Cooper, University of Manchester, UK
The psychological contract is considered a critical construct 
in organizational behavior literature because it informs 
employee emotions, attitudes, and behaviors in the 
workplace. Although the psychological contract has been 
explored extensively over the last 50 years, numerous 
theoretical, conceptual, empirical, methodological, and 
analytical changes have pushed the field forward. As such, it is time to take stock and move 
forward. The contributors to this Handbook explore in detail this important component of 
modern management thinking.

May 2019  c 496 pp  Hardback  978 1 78811 567 4  c £155.00 / c $240.00  •  eBook • Elgaronline
New Horizons in Management series

NEW 

Increasing Occupational Health and Safety in Workplaces
Individual, Work and Organizational Factors
Edited by Ronald J. Burke, York University, Canada and Astrid M. Richardsen,  
BI Norwegian Business School, Norway
The ILO estimates that around 2.3 million workers die annually as a result of occupational 
accidents and diseases. A further one million workers suffer workplace accidents every 
day. Alongside the human impact, these accidents cost an estimated 4% of GDP in the US, 
equating to 2.8 trillion US Dollars. This book considers occupational health and safety, and 
the ways in which it can be increased to both improve working conditions, and reduce the 
material costs of accidents.

Bringing together leading academics in the field, and presenting original research 
from both the private and public sectors, Increasing Occupational Health and Safety 
in Workplaces argues for greater reporting of workplace accidents and injuries. It also 
incorporates stress as a factor in rates of accidents and injuries, and suggests ways in 
which workplace safety cultures can be fostered and improved.

Aug 2019  c 352 pp  Hardback  978 1 78811 808 8  c £115.00 / c $185.00  •  eBook • Elgaronline

The Neuroscience of  
Organizational Behavior
Constant D. Beugré, Delaware State University, US
‘In The Neuroscience of Organizational Behavior, Dr Constant 
Beugré captures an emerging scientific paradigm with 
thoroughness, precision, and insight. More than an excellent 
review of the available literature, Dr Beugré provides a 
detailed roadmap for future inquiry, illustrating past and 
potential neuroscientific contributions to such critical areas 
as decision-making, innovation, motivation, ethics, and more. 
In this important book, Dr Beugré has captured the future of 
our field.’

– Russell Salvador Cropanzano,  
University of Colorado, Boulder, US

2018  256 pp  Hardback  978 1 78347 553 7  £80.00 / $125.00  •  eBook • Elgaronline

Creating Psychologically  
Healthy Workplaces
Edited by Ronald J. Burke, York University, Canada and 
Astrid M. Richardsen, BI Norwegian Business School, 
Norway
Workplaces can often be sources of stress, interfering with 
both job satisfaction and performance. This book explores 
ways to combat the factors contributing to an unhealthy 
workplace by building on the advances in positive psychology 
and organizational scholarship over the last 15 years.

2019  528 pp  Hardback  978 1 78811 341 0  £130.00 / $200.00 
eBook • Elgaronline
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NEW 

Preparing for High Impact 
Organizational Change
Experiential Learning and Practice
Edited by Gavin M. Schwarz, University of New  
South Wales, Australia, Anthony F. Buono and  
Susan M. Adams, Bentley University, US
‘The field of organization development and change has been 
needing a book like this one for a long time, that is, having 
at your fingertips a practical array of hands-on exercises and 
interventions that clearly facilitate the hard work of changing 
organizations. Grounded in the fundamentals of organization change and development 
concepts and their applications, this book is indispensable for those responsible for 
organization change and development.’

– W. Warner Burke, Columbia University, US

June 2019  c 256 pp  Hardback  978 1 78811 694 7  c £90.00 / c $135.00  •  eBook • Elgaronline
Elgar Guides to Teaching

NEW 

Contemporary Issues in Management, 
Second Edition
A Critical Management Approach
Lindsay Hamilton, Keele University, UK,  
Laura Mitchell, Independent Scholar and Consultant 
and Anita Mangan, Bristol University, UK
The new second edition of Contemporary Issues in 
Management is a must have for anyone teaching or wishing 
to better understand the field of critical management 
studies. The book combines a range of theoretical essays 
with insights into the present-day world of work, business 
and organizing, gathering together cases from banking and financial services, voluntary 
and charity work, factory and food production among others. This second edition 
evaluates some of the recent impacts of policy and economic change on business and 
management, as well as introducing and exploring a range of international examples. 
Together, the authors lend a critical perspective to organizational enquiries with relevance 
to a number of debates which will be invaluable to those seeking practical as well 
as philosophical insights into the nature of business and work in a current climate of 
uncertainty, austerity and change. 

2019  256 pp  Hardback  978 1 78811 829 3  £80.00 / $125.00  •  eBook

NEW 

Handbook of Research on Strategic  
Human Capital Resources
Edited by Anthony Nyberg, University of South Carolina and  
Thomas Moliterno, University of Massachusetts, Amherst, US
Scholarship on Human Capital Resources is a relatively new construct that is still evolving. 
This necessitates the integration of multiple perspectives, but rarely are differing 
perspectives embraced. Within these pages, the editors have combined the voices of 
leading and up and coming scholars from a wide range of disciplinary backgrounds to 
provide scholars a comprehensive introduction to the current state of the field.

July 2019  c 592 pp  Hardback  978 1 78811 668 8  c £205.00 / c $315.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

NEW KEY TITLE

Theorizing in Organization Studies
Insights from Key Thinkers
Anne Vorre Hansen, Roskilde University and  
Sabine Madsen, Aalborg University, Denmark
'This book is short, fun to read, and full of good ideas.  
It also works well as an introduction to how to theorize  
in organization studies, for students as well as professors. '

– From the foreword by Richard Swedberg

‘I found the book witty, clear, passionate, and well written. 
For me, it was an opportunity to reflect on my own academic 
life, my practice of theorizing, and my contribution to the field while reading the book 
and mirroring myself through the thoughts of the ‘key’ thinkers that I know personally or 
through their writing.’ 

– Silvia Gherardi, University of Trento, Italy

Providing rich insights, these interviews with Professors David Boje, Barbara Czarniawska, 
Kenneth Gergen, Tor Hernes, Geert Hofstede, Edgar Schein, Andrew Van de Ven and Karl 
Weick give an opportunity to learn from some of the most successful theorists in the 
field of organization studies. By addressing aspects of theorizing which seek to make it 
a personal and meaningful endeavour, this book goes beyond the sole aim of getting 
published and encourages the reader to develop their own unique way of theorizing.

June 2019  c 128 pp  Hardback  978 1 78897 003 7  c £60.00 / c $99.95  •  eBook • Elgaronline

Origins of Organizing
Edited by Tuomo Peltonen, Åbo Akademi University, 
Finland, Hugo Gaggiotti, University of the West of 
England, UK and New School for Social Research, US 
and Peter Case, University of the West of England, 
UK and James Cook University, Australia
‘We need to reflect upon the historical origins of organizing 
that extend far further than people usually think. This 
reflection must be critical and open to alternative histories 
and explanations. Origins of Organizing does just that. This 
book offers fascinating insights not only for those interested 
in organization and management history or critically 
oriented management and organizational studies, but for 
anyone engaged with organization theory or management practice, seeking for a deeper 
understanding of what organizing is all about. This is because the book is compiled and 
written in a reflexive manner that does not offer one truth but a number of perspectives 
that help to enrich our understanding of organizing and its various origins.’

– Eero Vaara, Aalto University School of Business, Finland

2018  200 pp  Hardback  978 1 78536 874 5  £75.00 / $120.00 
eBook • Elgaronline

Elgar Introduction to Theories  
of Organizational Resilience
Luca Giustiniano, LUISS Guido Carli University, Italy, 
Stewart R. Clegg, University of Technology Sydney, 
Australia, Miguel Pina e Cunha, Universidade Nova 
de Lisboa and Arménio Rego, Universidade Católica 
Portuguesa, Portugal
With organizational environments becoming more unstable, 
uncertain and equivocal, the concept of resilience has 
become increasingly significant for management studies. 
Resilience connotes organizational, team and individual 
capacities to absorb external shocks and to learn from 
them, while simultaneously preparing for and responding to 
external jolts. This book pinpoints the essential aspects of managerial and organizational 
resilience and offers insights that stimulate critical thinking. As the concept of resilience is 
essentially made up of contrasting forces, the volume presents some innovative synthetic 
interpretation that allows a deeper comprehension of the phenomenon and provides 
managers and policy-makers with a solid basis for taking their decisions.

2018  192 pp  Hardback  978 1 78643 703 7  £75.00 / $110.00 
eBook • Elgaronline
Elgar Introductions to Management and Organization Theory series
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NEW

Family Firms and Institutional Contexts
Business Models, Innovation and Competitive Advantage
Edited by Andrea Colli, Bocconi University, Giorgia Maria D’Allura, University 
of Catania, Italy and Sanjay Goel, University of Minnesota, Duluth, US
Family firms represent over 90 percent of businesses around the world and often play a 
significant role in the economies of nations. The impact of the family upon organizational 
behavior and firm performance is the differentiating factor between family and non-
family firms. At a micro level, family firms' heterogeneity may be explained in terms of 
how the family behaves and interferes with the business. At a macro level, a possible 
explanation of such diversity is the impact of the institutional context on the firm, that is 
the general framework that influences firms’ behavior and strategy along the dimensions 
of culture, innovation propensity, law, governance rules, economic and financial 
constraints. The book presents an original contribution dealing with the intersection 
between the family, family firms and institutions, at both a theoretical and empirical level.

Oct 2019  c 328 pp  Hardback  978 1 78897 017 4  c £100.00 / c $150.00  •  eBook • Elgaronline

Sustainable Growth Through  
Strategic Innovation
Driving Congruence in Capabilities
Mitsuru Kodama, Nihon University at Tokyo, Japan
‘This book examines dynamic capabilities from both 
theoretical and empirical perspectives and elaborates the 
practical application of the theory while retaining academic 
rigor at the same time. Professor Mitsuru Kodama does 
not just reside in business academia but practices business 
himself in the high-tech field. His original approach to the 
theorization of strategic innovation is highlighted in his new, 
thought-provoking framework. This book is full of practical 
and theoretical insights not only for students of management theory and practitioners but 
also researchers and scholars.’

– Ikujiro Nonaka, Hitotsubashi University, Japan 

2018  256 pp  Hardback  978 1 78536 637 6  £80.00 / $125.00 
eBook • Elgaronline

Decision Making and Business 
Performance
Eric J. Bolland, Cardinal Stritch University and  
Carlos J. Lopes, Eastern Kentucky University, US
This breakthrough study examines how business decisions 
explain successful and unsuccessful performance. Real world 
and academic research is evaluated, including interviews 
and cases studies, to create a model of how decisions and 
performance are connected for businesses of all sizes. 
Recommendations are made to optimize decision making 
and projections about the future of decision making and 
performance are provided.

2018  224 pp  Hardback  978 1 78643 015 1  £80.00 / $130.00 
eBook • Elgaronline
New Horizons in Management series

The Unfinished Business  
of Governance
Monitoring and Regulating Industries and 
Organizations
Alexander Styhre, University of Gothenburg, Sweden
‘This book shows convincingly how the notion of governance 
regimes is extremely relevant in contemporary society for 
understanding the struggles between stakeholders in both 
private and public sectors. The book is a systematic treatise 
that takes a fresh look at governance, and which offers 
valuable insights in an era in which economic dominance and 
political turmoil signals existing sentiments, exemplified by 
the cases of financial markets and universities.’

– Patrik Aspers, Uppsala University, Sweden 

2018  288 pp  Hardback  978 1 78811 313 7  £90.00 / $135.00 
eBook • Elgaronline
New Perspectives on the Modern Corporation series

KEY TITLES

NEW 

Research Handbook  
on Sport Governance
Edited by Mathieu Winand, LUNEX International 
University of Health, Exercise and Sports, 
Luxembourg and Christos Anagnostopoulos, UCLan 
Cyprus and Molde University College, Norway
‘The notion of governance has gained significant currency 
and has become an inseparable part of sport organizations’ 
strategies and practices. It is also a widely taught subject 
in academic institutions. This is an original and well-
conceptualized book, which provides a comprehensive 
examination of governance at different levels of analysis. Written by established scholars, 
the text represents a great reference source and will complement nicely the library of 
academics and practitioners alike.’

– Vassil Girginov, President, European Association for Sport Management (EASM)

‘The timeliness of this Research Handbook is underscored by the fact that the topic of 
sport governance has become extremely relevant and important but also extremely 
complex in our time.’

– Hallgeir Gammelsæter, Molde Specialized University in Logistics, Norway

March 2019  c 496 pp  Hardback  978 1 78643 481 4  £185.00 / $290.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

NEW 

Research Handbook  
on Boards of Directors
Edited by Jonas Gabrielsson, Halmstad University, 
Sweden, Wafa Khlif, Toulouse Business School, Spain 
and Sibel Yamak, University of Wolverhampton, UK
‘The 21st century global systems dynamics calls for the 
development of radical new perspectives on corporate 
governance. The Research Handbook on Boards of Directors 
edited by Jonas Gabrielsson, Sibel Yamak and Wafa Khlif 
brings together a great collection of themes and topics 
provided by experts in their fields that will set the agenda for 
corporate governance research for the years to come.’

– Hans van Ees, University of Groningen, the Netherland

Boards of directors are complex systems, and it is imperative to understand what the 
contextual forces are that shape the direction and make-up of boards. This Research 
Handbook provides inspiration for researchers and practitioners interested in the 
manifold dimensions and facets of context surrounding boards of directors. s

July 2019  c 424 pp  Hardback  978 1 78643 974 1  c £170.00 / c $255.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Limits to Stakeholder Influence
Why the Business Case Won’t Save the World
Michael L. Barnett, Rutgers University, US
In business, does it pay to be good? Drawing from two 
decades of published conceptual and empirical scholarship, 
this book outlines the mechanisms of the business case 
for corporate social responsibility and demonstrates the 
conditions that cause good corporate acts to succeed, or 
fail, in turning a profit. Central to the explanation is the role 
of stakeholders, who are portrayed as agents who can turn 
corporate “good into gold” but lack the capacity to do so 
consistently. This book takes a critical perspective, noting 
significant limits on the ability of stakeholders to reward 
good corporate behavior and rein in bad corporate acts. It concludes with several ways 
that scholars can improve this important and popular research topic. 

2018  272 pp  Hardback  978 1 78897 068 6  £85.00 / $130.00 
eBook • Elgaronline

Corporate Governance & Strategy
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NEW 

Responsible Innovation in Digital Health
Empowering the Patient
Edited by Tatiana Iakovleva, University of Stavanger, Norway, Elin Merethe 
Oftedal, University of Tromsø, Norway and John Bessant, University of Exeter, 
UK, University of Erlangen-Nuremburg, Germany and University of Stavanger, 
Norway
Powerful new approaches and advances in medical systems drive increasingly high 
expectations for healthcare providers internationally. The form of digital healthcare 
– a suite of new technologies offering significant benefits in cost and quality – allow 
institutions to keep pace with society’s needs. This book covers the need for responsible 
innovation in this area, exploring the issues of implementation as well as potential 
negative consequences to ensure digital healthcare delivers for the benefit of all 
stakeholders.

July 2019  c 288 pp  Hardback  978 1 78897 505 6  c £95.00 / c $145.00  •  eBook • Elgaronline
New Horizons in Innovation Management series

Evolving Properties of  
Intellectual Capitalism
Patents and Innovations for Growth and 
Welfare
Ove Granstrand, Chalmers University of Technology, 
Sweden, Institute for Management of Technology  
and Innovation and IP Research Group,  
www.ip-research.org
‘Ove Granstrand’s new book is both a broad and deep 
treatment of his subject. A general reader may value this 
original and important work for its international comparisons 
and its treatment of policy as well as more familiar economic 
issues. A reader with interest in the details of intellectual property may value the work 
for the penetrating questions asked in the author’s research and the wealth of detail and 
evidence presented. The book is important in its advocacy of seeing patents as a dynamic 
factor influencing innovation rather than as simply having a static and protective role. 
Granstrand’s treatment will be valuable to executive and political audiences as well as 
lawyers and economists.’

– James M. Utterback, Massachusetts Institute of Technology, US

2018  520 pp  Hardback  978 0 85793 545 8  £125.00 / $185.00  •  eBook • Elgaronline

Research Handbook of Investing  
in the Triple Bottom Line
Finance, Society and the Environment
Edited by Sabri Boubaker, South Champagne Business 
School, France, Douglas Cumming, Florida Atlantic 
University, US and Duc Khuong Nguyen, IPAG Business 
School, France
The triple bottom line is an accounting framework with social, 
environmental and financial factors. This Handbook examines 
the nexus between these areas by scrutinising aspects of 
socially responsible investment, finance and sustainable 
development, corporate socially responsible banking firms, the stock returns of sustainable 
firms, green bonds and sustainable financial instruments. 

2018  520 pp  Hardback  978 1 78643 999 4  £160.00 / $240.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Advanced Imagineering
Designing Innovation as Collective Creation
Edited by Diane Nijs, Breda University of Applied 
Sciences, the Netherlands
‘Diane Nijs’s development of Imagineering is at the forefront 
of innovation research. It is both daringly original and 
eminently applicable. It is a major contribution to the scholarly 
literature on innovation as well as for practitioners who want 
to develop a deeper understanding and appreciation of the 
theory and practice of innovation.’

– Alfonso Montuori, California Institute  
of Integral Studies, US

2019  224 pp  Hardback  978 1 78897 623 7  £85.00 / $130.00 
2019  Paperback  978 1 78990 285 3  £24.95 / $39.95  •  eBook • Elgaronline

NEW KEY TITLE

Handbook of Inclusive Innovation
The Role of Organizations, Markets and 
Communities in Social Innovation
Edited by Gerard George, Singapore Management 
University, Ted Baker, Rutgers Business School – 
Newark & New Brunswick, US and University of 
Cape Town, South Africa, Paul Tracey, University of 
Cambridge, UK and University of Melbourne, Australia 
and Havovi Joshi, Singapore Management University
‘Bravo! Inclusive innovation is one of the most important 
topics in management research. Yet, there has been no standard reference available for 
mapping out the topic and providing a systematic discussion of what we know and what 
remains to be done. In this essential contribution, George, Baker, Tracey and Joshi have 
brought together many of the leading scholars on the topic and have provided a much 
needed overview. This will undoubtedly become the key reference in inclusive innovation.’

– Nelson Phillips, Imperial College Business School, London, UK

Offering a comprehensive review of contemporary research on inclusive innovation, 
chapters address the systemic, structural issues that present the ‘grand challenges’ of 
our time. With 27 contributions from 57 expert scholars, this Handbook highlights both 
emerging practices and scalable solutions. 

June 2019  c 584 pp  Hardback  978 1 78643 600 9  c £205.00 / c $315.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

NEW 

Handbook of Sustainable Innovation
Edited by Frank Boons and Andrew McMeekin, University of Manchester and 
Sustainable Consumption Institute, UK
‘What is sustainable innovation? This comprehensive Handbook answers this question by 
outlining and organizing the scope and breadth of this academic field. It is an invaluable 
resource for both new scholars finding their way into the field and seasoned scholars taking 
stock of its work and contributions. And for society, the output of this research work will 
illuminate the critical role that technology development plays in our sustainability solutions.’

– Andrew J. Hoffman, University of Michigan, US

Aug 2019  c 416 pp  Hardback  978 1 78811 256 7  c £170.00 / c $255.00  •  eBook • Elgaronline

NEW 

The Social Value of New Technology
Edited by Albert N. Link, University of North Carolina at 
Greensboro and John T. Scott, Dartmouth College, US 
New technologies, with their practical contributions, provide 
social value. The chapters in this volume view this social value 
from a program evaluation perspective, and the focus of 
the evaluations is the generation of new technology funded 
by public sector agencies. The authors provide important 
background on methodology and application and show 
that it is relevant not only to the established scholars and 
practitioners, but also to students.

March 2019  c 296 pp  Hardback  978 1 78811 632 9  £95.00 / $145.00

Services, Experiences and Innovation
Integrating and Extending Research
Edited by Ada Scupola and Lars Fuglsang, Roskilde 
University, Denmark
‘As technological transformation continues to influence service 
production and consumption, Services, Experiences and 
Innovation provides key insights on the vital importance of 
understanding the links between three previously autonomous 
strands of services research. A distinguished group of European 
scholars provides excellent state-of-the-art perspectives and 
analyses as well as constructive ideas for deepening future 
research, ensuring this book becomes the standard point of 
reference.’

– Peter W. Daniels, University of Birmingham, UK

2018  360 pp  Hardback  978 1 78811 429 5  £105.00 / $160.00  •  eBook • Elgaronline
Services, Economy and Innovation series
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NEW 

The Robot Revolution
Understanding the Social and Economic 
Impact
The late John Hudson, formerly University of Bath, 
UK
In the coming decades robots and artificial intelligence will 
fundamentally change our world. In doing so they offer 
the hope of a golden future, but there are dangers. This 
book looks at both the history of robots, in science and 
in fiction, as well as the science behind robots. Specific 
chapters analyse the impact of robots on the labour market, 
people’s attitudes to robots, the impact of robots on society, and the appropriate 
policies to pursue to prepare our world for the robot revolution. Overall the book 
strikes a cautionary tone. Robots will change our world dramatically and they will also 
change human beings. These important issues are examined from the perspective of an 
economist, but the book is intended to appeal to a wider audience in the social sciences 
and beyond.

2019  192 pp  Hardback  978 1 78897 447 9  £70.00 / $110.00  •  eBook • Elgaronline

A Research Agenda  
for Service Innovation
Edited by Faïz Gallouj and Faridah Djellal, University 
of Lille 1 – Science and Technology, France
‘This book makes an important contribution that will be most 
useful to scholars, students and practitioners. It provides a 
well structured and comprehensive framework of the basic 
tools that are indispensable to understand the dynamics of 
innovation in the knowledge intensive service industries that 
are at the core of advanced economies.’

– Cristiano Antonelli, University of Turin and Fellow  
of the Collegio Carlo Alberto, Italy

2018  200 pp  Hardback  978 1 78643 344 2  £80.00 / $125.00 
eBook • Elgaronline
Elgar Research Agendas

Globalization, International Spillovers 
and Sectoral Changes
Implications for Regions and Industries
Edited by Charlie Karlsson, Jönköping University  
and Blekinge Institute of Technology, Sweden, 
Andreas P. Cornett, University of Southern Denmark 
and Tina Wallin, Jönköping University, Sweden
As a consequence of globalization, news, ideas and 
knowledge are moving quickly across national borders 
and generating international spillovers. So too, however, 
are economic and financial crises. Combining a variety of 
methods, concepts and interdisciplinary approaches, this 
book provides an in-depth examination of these structural changes and their impact. 
Assessing the implications of globalization for businesses and sectors, chapters focus 
on the interdependencies between different economic and political layers, and explore 
topics such as human capital, creativity, innovation, networks and collaboration.

2018  352 pp  Hardback  978 1 78643 247 6  £100.00 / $155.00  •  eBook • Elgaronline
New Horizons in Regional Science series

Research Handbook of Expatriates
Edited by Yvonne McNulty, Singapore University of 
Social Sciences and Jan Selmer, Aarhus University, 
Denmark
‘Yvonne McNulty and Jan Selmer have created a seminal 
work that should be on the bookshelf of all social scientists 
who work in the field of expatriation. . . The coverage of the 
history, construct, milieu, research methodologies, and issues 
is the best I have come across in a single volume in over 30 
years of working in the field. In short, this is a monumental 
contribution to the study of expatriates and global mobility.’

– Mark E. Mendenhall, University of Tennessee, US

2017  576 pp  Hardback  978 1 78471 817 6  £195.00 / $315.00 
2018  Paperback  978 1 78471 819 0  £45.00 / $65.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

NEW 

Enforcing Cybersecurity in Developing 
and Emerging Economies
Institutions, Laws and Policies
Zeinab Karake, University of Maryland, College Park, 
Rana A. Shalhoub, Bitar Cosmetic Surgery Institute 
and Huda Ayas, The George Washington University, US
‘This is an important book on the quality and 
comprehensiveness of cybersecurity policies and strategies 
in developing and emerging economies. The book provides 
a guiding framework for understanding the determinants 
of the quality and comprehensiveness of National Cyber Security (NCS) strategies 
in countries from a resource-based theory perspective. The work performed by the 
authors and the conclusions reached are unique, such as proving that soft, intangible 
resources and infrastructure measures are important in explaining variations in quality 
and comprehensiveness of NCS strategies. The book concludes with a number of useful 
recommendations geared toward refining the development of, and guiding/improving the 
enforcement of, cybersecurity strategies in emerging economies.’

– Soumitra Dutta, Cornell University, US

2019  272 pp  Hardback  978 1 78536 132 6  £85.00 / $135.00  •  eBook • Elgaronline

NEW 

Multinationals, Local Capacity Building and Development
The Role of Chinese and European MNEs
Xiaolan Fu, Oxford University, UK, George Owusu Essegbey and Godfred Kwasi 
Frempong, Council for Scientific and Industrial Research, Ghana
Drawing on original research, Multinationals, Local Capacity Building and Development 
presents an extensive analysis of MNEs in Africa, taking Ghana as a case study, and 
broaching subject matter previously unaddressed in the field. Looking at MNEs impacts – 
both positive and negative – this book examines skill transfer from foreign management to 
local workers, the impact of MNEs on the improvement of local production capabilities, as 
well as their contributions to sustainable development goals.

May 2019  c 304 pp  Hardback  978 1 78811 357 1  c £90.00 / c $135.00  •  eBook • Elgaronline
New Horizons in International Business series

NEW TEXTBOOK

Working Internationally
Expatriation, Migration and Other Global Work 
Yvonne McNulty, Singapore University of Social 
Sciences and Chris Brewster, University of Reading, 
UK, Vaasa University, Finland and Radboud University, 
Nijmegen, the Netherlands
‘Yvonne McNulty and Chris Brewster have been at the 
forefront of expatriation research for many years, and 
this book continues their legacy of breaking new ground 
in understanding the multi-dimensional aspects of global 
mobility. Their categorization of international work will not 
only assist HR professionals in better understanding the complexity of the international 
workforce but will also aid scholars in better conceptualizing the dynamics associated with 
the specific international workers that they study. This book is an important value-added 
contribution to the field and should be on the bookshelf of anyone who works in the area 
of global mobility.’

– Mark Mendenhall, University of Chattanooga, US

In nine clear chapters, this book covers everything that a teacher or student of expatriation 
and global mobility needs to know, with each chapter written specifically as a primer for 
teaching sessions. Chapters are research-led and data driven, outlining current research 
on the topic. Included for each chapter are learning objectives, chapter summaries, key 
theories, detailed reference lists, additional reading lists, high-quality diagrams and tables, 
class activities, and reflective questions suitable for exam preparation. Supplemented with 
consulting reports and surveys that are highly applicable to (working) MBA students, this is 
the ideal textbook for any contemporary course in expatriate management or international 
HRM needing to take it to the next level.
Contents: 1. Introduction: The New World of Expatriation and Mobility For Work  2. High-status 
Expatriates  3. The Expatriate Cycle  4. Low-Status Expatriates  5. ‘Other’ International Workers  
6. Migrants  7. ROI and Value  8. Cost-Effective Global HRM  9. New Directions and Working 
Internationally   Index

April 2019  c 272 pp  Hardback  978 1 78811 952 8  c £110.00 / c $165.00 
April 2019  Paperback  978 1 78811 954 2  c £29.95 / c $45.95  •  eTextbook
This textbook is available on examination, see page 4 for full details

Business Innovation International Business
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Socially Responsible International Business – edited by Constantinos N. Leonidou, 
Leonidas C. Leonidou, Constantine S. Katsikeas and Saeed Samiee See page 22



NEW TEXTBOOK 

Global Strategy and Management
Theory and Practice
Paul N. Gooderham, NHH Norwegian School of 
Economics, Birgitte Grøgaard, BI Norwegian Business 
School and Kirsten Foss, NHH Norwegian School of 
Economics, Norway and Copenhagen Business School, 
Denmark
‘Global Strategy and Management: Theory and Practice is 
articulate and highly readable, covering all the main topics 
in the field with a synthesis of current thinking and with 
numerous illustrative cases. As such it is a comprehensive, 
focused and immediately useful textbook in the course of International Management and 
Global Strategy.’

– Torben Pedersen, Bocconi University, Ital

Taking a critical, multi-level approach to international business, this textbook:

•   Explores the strategic choices available to managers of MNEs and their consequences in  
 an interactive way, providing an original, and engaging approach to the subject for students  
 seeking to understand the issues faced by managers of MNEs

•   Gives state-of-the-art theoretical overviews of topics related to global strategy and  
 management, making this textbook a useful reference for academics as well as students

•   Offers thirteen original, rich, case studies to illustrate each chapter’s theory, highlighting the  
 key challenges and dilemmas faced by managers of MNEs

•   Provides clear exposition and critique of current literature to provide students with a firm  
 theoretical understanding of the subject. 

May 2019  c 352 pp  Hardback  978 1 78811 483 7  c £155.00 / c $250.00 
May 2019  Paperback  978 1 78811 485 1  c £42.99 / c $70.00  •  eTextbook

TEXTBOOK

Foreign Operation Methods
Theory, Analysis, Strategy, Second Edition
Lawrence S. Welch, Melbourne Business School, 
Australia, Gabriel R.G. Benito, BI Norwegian Business 
School, Norway and Bent Petersen, Copenhagen 
Business School, Denmark
‘Welch, Benito and Petersen add depth and conceptual richness 
to the study of foreign operation modes.’

– Klaus E. Meyer, Journal of International Business Studies

New to this edition:

• an extended analysis using new and relevant case studies for students to explore foreign  
 operation methods in the full range of small, large and multinational firms;

• updated strategic analyses of emerging concerns, such as mode combination, flexibility  
 and development over time;

• a thorough overview of theoretical perspectives to encourage better understanding  
 of the ‘why, what and how’ of mode decisions; and

• an updated mode strategy section which allows you to challenge existing perspectives  
 and research.

2018  496 pp  Hardback  978 1 78347 573 5  £115.00 / $185.00 
2018  Paperback  978 1 78347 575 9  £35.95 / $57.95  •  eTextbook

International Yearbook  
of Industrial Statistics 2019
United Nations Industrial Development Organization, 
Vienna, Austria
Acclaim for previous editions:
‘The UNIDO International Yearbook of Industrial Statistics 
is now a classic reference. . . The different editions of the 
Yearbook provide a unique statistical tool for analyzing the 
world industry.’

– Revue d’Economie Industrielle / Industrial Economics Review

2019  864 pp  Hardback  978 1 78897 788 3  £230.00 / $355.00  •  eBook • Elgaronline

International Yearbook of Industrial Statistics 2018
United Nations Industrial Development Organization, Vienna, Austria

2018  672 pp  Hardback  978 1 78811 658 9  £220.00 / $345.00  •  eBook • Elgaronline
International Yearbook of Industrial Statistics series

NEW TEXTBOOK

Transnational Corporations and International Production
Concepts, Theories and Effects 
Third Edition
Grazia Ietto-Gillies, London South Bank University and Birkbeck University of 
London, UK
Acclaim for the first edition:
‘A most imaginative and carefully crafted textbook on the determinants and effects of MNE 
activity. A really excellent introduction to the subject. It deserves to be widely read by both 
undergraduates and graduate students taking courses in international economics and 
business.’

– John H. Dunning, University of Reading, UK and Rutgers University, US

Key features of this edition:

 •  A unique critical analysis of all the theories of TNCs in their historical context and with  
 insightful commentaries at the end of each chapter, now extended to cover network theory  
 and dynamic capabilities theory

•  Clear exposition of concepts on the evolution and the activities of TNCs

 •  Analysis of effects of TNCs’ activities on: innovation; labour; trade; balance of payments and  
 the fiscal revenue of countries

•  Discussions on new topics such as the digital TNCs and global value chains

•  A contribution to the history of economic thought on the TNC

•  Summary boxes as well as suggestions for further reading within each chapter give  
 opportunities for discussion and extended learning.

Sept 2019  c 336 pp  Hardback  978 1 78811 713 5  c £85.00 / c $135.00 
Sept 2019  Paperback  978 1 78811 715 9  c £30.00 / c $45.00  •  eTextbook

TEXTBOOK

International Entrepreneurship
Antonella Zucchella, Birgit Hagen, University of Pavia, 
Italy and Manuel G. Serapio, University of Colorado, 
Denver, US
‘Zucchella, Hagen and Serapio’s new book packs a mighty 
punch. Extensively researched and current, it authoritatively 
illuminates extant perspectives on the theory and practice of 
International Entrepreneurship (IE), enriching the discussion 
with many memorable frameworks and illustrative case studies 
and vignettes. These attributes and its rare coverage of IE 
governance and implementation processes elevate this text to 
the upper echelon of IE books. A must-have.’

– Kevin Ibeh, Birkbeck, University of London, UK
Key features include:

• A dedicated overview illustrating the state of the art from the point of view of International  
 Entrepreneurship, rather than from a general business context, allowing students to build  
 in-depth knowledge on the topic from a single resource

•   Interesting and accessible international case studies provide insight into how real  
 companies handle modern issues, preparing students for future entrepreneurial ventures.  
 Examples include ofo, Nokero, Wonderbly, FacilityLive and Blueseed

•   Flexibility of use for instructors to fit their own context and needs, particularly for  
 integrating into current entrepreneurship or business courses

•   Further reading references and supplementary example boxes allow students to extend  
 their knowledge outside the lecture hall and inspire a passion for the subject

2018  200 pp  Hardback  978 1 78536 544 7  £75.00 / $120.00 
2018  Paperback  978 1 78536 546 1  £25.95 / $41.95  •  eTextbook

NEW IN PAPERBACK

The Multinational Enterprise
Theory and History
Mark Casson, University of Reading, UK
‘Casson and his co-authors provide a powerful restatement and 
renewal of the concept of internalization as a general theory of 
the multinational enterprise. The book expands the boundaries 
of the theory’s application, while confidently asserting its 
identity in economics rather than strategic management.  
A particularly compelling component is the innovative use of 
historical evidence and perspectives on issues such as branding 
strategies and response to risk.’

– Geoffrey Jones, Harvard Business School, US

2018  368 pp  Hardback  978 1 78811 005 1  £95.00 / $150.00 
May 2019  Paperback  978 1 78990 429 1  c £29.95 / c $47.95  •  eBook • Elgaronline
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NEW KEY TITLE 

The Handbook of Globalisation,  
Third Edition
Edited by Jonathan Michie, University of Oxford, 
UK, European University Institute, Florence, Italy, 
University of the Witwatersrand, South Africa and 
Rutgers, The State University of New Jersey, US
‘Jonathan Michie and his mainly northern heterodox 
economists offer us some powerful, refreshing and 
even disturbing insights into the state of contemporary 
globalisation. This comes at precisely the moment when the 
current phase of (neo-liberal) globalisation, arguably the third 
after late Victorian globalisation and international Keynesianism, shudders and stutters in 
the wake of the uncertainties and instabilities introduced by the 2008 global financial crisis 
and the triumph of Trumpism in America.’

– Vishnu Padayachee, University of the Witwatersrand, South Africa

The past 30 years are often depicted as an era of globalisation, and even more so with the 
recent rise of global giants such as Google and Amazon. This updated and revised edition 
of The Handbook of Globalisation offers novel insights into the rapid changes our world is 
facing, and how best we can handle them.

April 2019  c 488 pp  Hardback  978 1 78811 859 0  £185.00 / $270.00 
April 2019  Paperback  978 1 78811 861 3  £40.00 / $60.00  •  eBook • Elgaronline

KEY TITLE

The Development of  
International Business
A Narrative of Theory and Practice
The late Robert Pearce, formerly University of 
Reading, UK
‘This tour de force gives us the very first, timely narrative 
history of the birth and growth of IB as a new discipline 
over the past half century. Robert Pearce lucidly interprets 
the major theoretical traces left by innovative economists 
whose frameworks built the foundation of the discipline. He weaves out a thought-
provocative tapestry that demonstrates how national enterprises transform themselves 
into multinationals as they adapt to, and reshape, their altering global ecosystem – in a 
co-evolutionary fashion. The book is highly recommended as an ideal read to learn the 
conceptual warp and woof of IB.’

– Terutomo Ozawa, Colorado State University, US

2017  168 pp  Hardback  978 1 78643 997 0  £65.00 / $99.95 
2018  Paperback  978 1 78897 242 0  £19.95 / $29.95  •  eBook • Elgaronline
New Horizons in International Business series

TEXTBOOK

Globalization
A Multi-Dimensional System, Third Edition
C. Gopinath, Suffolk University, US
‘This much-awaited third edition offers an expanded 
treatment of the greatest topic of our time using examples 
from different parts of the world.’

– Mauro F. Guillén, author of Rude Awakening:  
Threats to the Global Liberal Order

With updated chapters, this new edition of Globalization:

•  Tells the story of globalization, knitting perspectives together, 
and presenting current debates in the context of a ‘thinking 
manager’, considering the impacts for the individual and the 
organization

•  Provides a framework using systems analysis to aid understanding of globalization as 
comprised of five interlinking domains; economic, social, political, physical, and business

•  Includes up-to-date discussions of major events with global implications; from Britain’s 
departure from the EU to the increasing role of China as a key international decision maker

•  Embellishes the text with important definitions and concepts in each chapter, as well as an 
explanation of the systems perspective on the subjects covered.

2018  288 pp  Hardback  978 1 78811 831 6  £85.00 / $125.00 
2018  Paperback  978 1 78811 833 0  £26.95 / $65.95  •  eTextbook

Supported by a companion website featuring PowerPoint slides, downloadable 
classroom exercises, video links and sample syllabi.   
www-e-elgar.com/textbooks/gopinath

TEXTBOOK

Theories of the Multinational Firm
A Multidimensional Creature in the Global 
Economy, Third Edition
Mats Forsgren, Uppsala University, Sweden
‘The book naturally suggests several research questions. 
Readers will be curious to be advised what helps a critical 
researcher to know which theoretical approach can best 
serve their needs in designing and pursuing an international 
business research project. . . . The fact that this book 
stimulates such fundamental questions is a testimony to its 
success.’
   – Journal of International Business Studies

This thoroughly updated third edition acts on end-user feedback, with major revisions 
including;

• Chapter 1, The Multinational Firm: A Beauty or a Beast? rewritten to include recent data  
 about foreign direct investments and multinational firms

• a discussion of entrepreneurship theories and the application of these theories of/to the  
 multinational firm added to Chapter 4

• a new chapter developing the idea of the governing multinational.

2017  232 pp  Hardback  978 1 78536 713 7  £75.00 / $120.00 
2017  Paperback  978 1 78536 715 1  £26.95 / $41.95 
eTextbook

Handbook on the EU  
and International Trade
Edited by Sangeeta Khorana, Bournemouth University 
and María García, University of Bath, UK
‘This Handbook is packed full of genuinely useful information. 
It covers all of the basics – with excellent chapters on the role 
of EU institutions, for example – and much more besides. EU 
trade policy has never been more complex or contested and 
this collection unpacks the issues in a clear and engaging way. 
Obligatory reading for anyone trying to understand EU trade.’

– Annmarie Elijah, Australian National University

2018  432 pp  Hardback  978 1 78536 746 5  £175.00 / $270.00  •  eBook • Elgaronline

Comparative Capitalism and  
the Transitional Periphery
Firm Centred Perspectives
Edited by Mehmet Demirbag and Geoffrey Wood, 
University of Essex, UK
With a growing body of literature dealing with business and 
management issues in the transitional economies of Central 
and Eastern Europe, the study of the ‘transitional periphery’, 
or post-Soviet economies, is sparse. A combination of 
rich natural resources and strategic locations make these 
economies of significant importance. This book provides 
fresh and recent research on both firms and the business 
environment in this region. It serves as a key reference work for those interested in 
comparative capitalism, business and society in the post state socialist world.

2018  288 pp  Hardback  978 1 78643 088 5  £90.00 / $140.00  •  eBook • Elgaronline
New Horizons in International Business series

The Global Factory 
Networked Multinational Enterprises  
in the Modern Global Economy
Peter J. Buckley, OBE, FBA, University of Leeds 
(CIBUL), UK
‘A terrific compilation of Buckley’s latest contributions to 
cutting-edge topics in international business. A must read for 
academics working on globalization and the multinational 
firm. Just as important, Buckley’s never-ending supply of high-
quality research is an inspiration to international business 
scholars everywhere.’

– Ravi Ramamurti, Northeastern University, US

2018  320 pp  Hardback  978 1 78643 132 5  £90.00 / $140.00  •  eBook • Elgaronline
New Horizons in International Business series

International Business

To order visit e-elgar.com and save up to 20%   I   elgaronline.com   I  elgar.blog   I  @Elgar_Business

Te
xtb

ook

Te
xtb

ook



The Ethics of Competition
How a Competitive Society is Good for All
Christoph Lütge, Technical University of Munich, 
Germany
The concept of competition is frequently regarded with 
ambivalence. While its champions wholeheartedly endorse 
it for reasons of efficiency, critics believe competition 
undermines ethics. They denounce competitive thinking, call 
for modesty in profit-making, and rail against economisation. 
However, Christoph Lütge argues convincingly that intensified 
competition can work in favour of ethical goals, and that 
many criticisms of competition stem from an inadequate 
understanding of how modern societies and economies 
function. The author illustrates his view with examples from ecology, healthcare and 
education, and concludes with a call for more entrepreneurial spirit.

2019  232 pp  Hardback  978 1 78897 298 7  £80.00 / $120.00 
eBook • Elgaronline

NEW 

Convenience Triangle  
in White-Collar Crime
Case Studies of Fraud Examinations
Petter Gottschalk, BI Norwegian Business School, 
Norway
‘Petter Gottschalk provides a fresh conceptual framework 
for understanding the sources of motivation, organizational 
opportunities, and personal willingness underlying the choice 
to engage in white-collar crime – the “convenience triangle”.  
Drawing on a diversity of real-life cases, he illuminates how 
this model provides rich insights into the nature and control 
of financial fraud. This volume thus is criminologically sophisticated and policy relevant, 
making it essential reading for scholars and practitioners alike.’

– Francis T. Cullen, University of Cincinnati, US

June 2019  c 304 pp  Hardback  978 1 78990 092 7  c £90.00 / c $135.00 
eBook • Elgaronline

Corporate Social Responsibility
Perspectives for Sustainable Corporate 
Governance
Catherine Malecki, University Rennes 2, University 
Paris-Saclay, France and Durham University, UK
‘In this timely work, Professor Catherine Malecki provides 
some thought-provoking insights into the development of 
corporate social responsibility (CSR). Primarily focussing on 
France, Professor Malecki also draws on the relevance of 
international developments and frameworks in her exposition. 
Given the fundamental importance of CSR as a component 
of corporate governance, and the relevance of CSR for all 
business organisations, I highly recommend this book to all 
those with an interest in CSR and its role in sustainable corporate governance.’

– Chris Mallin, Norwich Business School, UK

2018  480 pp  Hardback  978 1 78643 334 3  £110.00 / $175.00 
eBook • Elgaronline

NEW 

Socially Responsible International Business
Critical Issues and the Way Forward
Edited by Constantinos N. Leonidou, The University of Leeds, UK,  
Leonidas C. Leonidou, University of Cyprus, Constantine S. Katsikeas,  
The University of Leeds, UK and Saeed Samiee, The University of Tulsa, US
Acting in a socially-responsible manner has become a crucial success factor for many 
international firms due to the highly complex, competitive, and volatile global environment 
in which they operate.

This book will contribute new ideas, contemporary knowledge, and original research to 
the area of socially-responsible international business, and offers challenging directions for 
future research. Topic covered range from global environmental influences on acting in a 
socially-responsible way; foreign buyer reactions to responsible business and international 
market targeting to development of socially-responsible international business strategies.

Oct 2019  c 416 pp  Hardback  978 1 78811 411 0  c £115.00 / c $170.00  •  eBook • Elgaronline
New Horizons in International Business series

NEW IN PAPERBACK

Handbook of Research Methods  
in Corporate Social Responsibility
Edited by David Crowther, De Montfort University, 
UK and Linne Lauesen, Copenhagen Business School, 
Denmark
Corporate social responsibility now touches upon most 
aspects of the interaction between business and society. 
The approaches taken to research in this area are as varied 
as the topics that are researched; yet this is the first book 
to address the whole range of methods available. The book 
identifies the methods available, evaluates their use and 
discusses the circumstances in which they might be appropriate. It also includes forward-
thinking guidance from experienced academics on the future directions of research in the 
area. 

2017  512 pp  Hardback  978 1 78471 091 0  £180.00 / $290.00 
May 2019  Paperback  978 1 78471 093 4  c £40.00 / c $65.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

NEW 

International Handbook on 
Responsible Innovation
A Global Resource
Edited by René von Schomberg, European 
Commission, Belgium and Technical University 
Darmstadt, Germany and Jonathan Hankins, The 
Bassetti Foundation, Italy
The Handbook constitutes a global resource for the fast 
growing interdisciplinary research and policy communities 
addressing the challenge of driving innovation towards 
socially desirable outcomes. This book brings together well-known authors from the 
US, Europe and Asia who develop conceptual and regional perspectives on responsible 
innovation as well as exploring the prospects for further implementation of responsible 
innovation in emerging technological practices ranging from agriculture and medicine, 
to nanotechnology and robotics. The emphasis is on the socio-economic and normative 
dimensions of innovation including issues of social risk and sustainability.

July 2019  c 624 pp  Hardback  978 1 78471 885 5  c £215.00 / c $330.00 
eBook • Elgaronline

NEW 

Handbook of the Sharing Economy
Edited by Russell W. Belk, Schulich School of Business, York University, 
Canada, Giana M. Eckhardt, Royal Holloway University of London and Fleura 
Bardhi, University of London, UK
‘This is a must-read collection for anyone seeking a deeper appreciation of the Sharing 
Economy and why and how it works. Twenty-eight chapters explore the paradoxes 
between the moral economy of “sharing,” the market economy of “commerce,” and the 
reputation economy on which everything is based. If you want a greater sense of the 
benefits and dilemmas of the Sharing Economy read this book.’

– Susan Fournier, Boston University, US

Sept 2019  c 448 pp  Hardback  978 1 78811 053 2  c £180.00 / c $270.00 
eBook • Elgaronline

NEW 

Social Trust and Economic Development
The Case of South Korea
O. Yul Kwon, Simon Fraser University, Canada
In just one generation, South Korea has transformed from a recipient of foreign aid to a 
member of the G20. In this informative book, South Korea is used as a case by which to 
explore and illustrate specific issues arising from the complex relationships between the 
nation’s economic development and society.

This insightful and timely book provides valuable information for a scholarly audience 
interested in South Korean history, economics and society, and for researchers 
investigating the significance of the relationship between economic development and 
society as well as social trust.

Sept 2019  c 304 pp  Hardback  978 1 78471 959 3  c £90.00 / c $135.00 
eBook • Elgaronline
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KEY TITLE

Managing Natural Resources
Organizational Strategy, Behaviour and 
Dynamics
Edited by Gerard George and  
Simon J.D. Schillebeeckx, Singapore Management 
University
‘Economic theory has so seriously warped the meaning 
of “nature” that we now view natural resources as an 
impediment. We speak blithely of the “natural resources 
curse” and the “Dutch disease” as if nature is the enemy of 
human progress. Thankfully, Managing Natural Resources: 
Organizational Strategy, Behaviour and Dynamics offers a much-needed shift in the 
conversation. The editors have drawn together 11 delightful chapters that re-enchant the 
concept of nature as the antidote to an increasingly hyper-rationalized view of the natural 
environment. This book is a must-read for anyone interested in understanding how natural 
and human resources are intimately connected.’

– Roy Suddaby, University of Victoria, Canada and Newcastle University, UK

2018  336 pp  Hardback  978 1 78643 571 2  £100.00 / $155.00 
eBook • Elgaronline

Research Handbook of Finance  
and Sustainability 
Edited by Sabri Boubaker, South Champagne 
Business School, France, Douglas Cumming, Florida 
Atlantic University, US and Duc Khuong Nguyen, IPAG 
Business School, France
‘The Research Handbook of Finance and Sustainability, 
edited by Sabri Boubaker, Douglas Cumming and Duc Khuong 
Nguyen, all prominent members of the field of finance, 
gathers contributions from many well accomplished authors 
of finance worldwide. This book provides a superb panorama 
on the recent developments in the finance literature. In 
particular, it adventures into and explores topics on corporate 
social responsibility, the connection between environmental and entrepreneurial 
finance, how sustainable finance is linked to governance and the relationship between 
sustainability, fraud and agency problems. This book is a must-read for the finance 
profession.’

– Balázs Égert, OECD, Paris, France

2018  680 pp  Hardback  978 1 78643 262 9  £220.00 / $350.00 
eBook • Elgaronline

CSR and Climate Change Implications 
for Multinational Enterprises
Edited by John R. McIntyre, Georgia Institute of 
Technology, US, Silvester Ivanaj, ICN Business 
School, Nancy–Metz and CEREFIGE and Vera Ivanaj, 
Université de Lorraine and CEREFIGE, France
Multinational economic actors, particularly corporations, 
play a defining role in the response to the climate change or 
warming debate and the emerging scientific consensus. This 
book describes, explains, and predicts how multinational 
firms will rise to the multiple challenges posed by global 
climate issues and the organizational and behavioral various 
responses of the international corporate community. It 
focuses on three core research and learning objectives. Firstly, it develops the core idea 
that multinational enterprises cannot implement meaningful sustainability initiatives 
without an appropriate governance system and corporate culture. Building on this notion, 
it addresses the question of environmental sustainability across select industry sectors, 
such oil and banking. Finally, drawing on a diverse range of contributing experts, it 
presents select best practices such as the opportunities arising from smart technologies 
implementation to achieve symbiotic industrial relationships, directed particularly 
towards the ecological environment of these firms’ transborder operations and global 
reach.

2018  368 pp  Hardback  978 1 78643 775 4  £105.00 / $160.00 
eBook • Elgaronline
New Horizons in International Business series

Research Handbook on Employee  
Pro-Environmental Behaviour
Edited by Victoria K. Wells, University of York,  
Diana Gregory-Smith, University of Birmingham and 
Danae Manika, Newcastle University, UK
This Research Handbook brings together leading academics 
of employee pro-environmental behaviour to highlight 
the key features and challenges of this growing field. The 
international contributors draw on studies from across the 
methodological spectrum, examine employee behaviour and 
discuss how pro-environmental behaviour can be fostered 
and encouraged, inspecting the impact for organisations.

2018  520 pp  Hardback  978 1 78643 282 7  £150.00 / $240.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

NEW 

Smart, Sustainable  
and Inclusive Growth
Political Entrepreneurship for a Prosperous 
Europe
Edited by Charlie Karlsson, Jönköping University and 
Blekinge Institute of Technology, Daniel Silander and 
Brigitte Pircher, Linnaeus University, Sweden
‘This edited volume is an excellent starting point for everyone 
interested in how Europe may continue to be a guiding 
beacon in terms of economy, democracy and sustainability 
when challenged by US techgiants and Chinese state enterprises.’

– Bent Meier Sørensen, Copenhagen Business School, Denmark

June 2019  c 304 pp  Hardback  978 1 78897 408 0  c £95.00 / c $145.00 
eBook • Elgaronline
New Horizons in Regional Science series

Varieties of Green Business
Industries, Nations and Time
Geoffrey Jones, Harvard Business School, US
This book provides rich new empirical evidence on green 
business as it examines its variation between industries and 
nations, and over time. It demonstrates the deep historical 
origins of endeavors to create for-profit businesses that 
were more responsible and sustainable, but also how these 
strategies have faced constraints, trade-offs and challenges 
of legitimacy. Based on extensive interviews and archives 
from around the world, the book asks why green business 
succeeds more in some contexts than others, and draws 
lessons from failure as well as success.

2018  288 pp  Hardback  978 1 78811 413 4  £85.00 / $135.00 
eBook • Elgaronline

The Revolution in Energy Technology
Innovation and the Economics of the Solar 
Photovoltaic Industry
Xue Han, Lakehead University, Canada and Science 
Policy and Innovation Network and Jorge Niosi, 
Université du Québec à Montréal, Canada
The solar photovoltaic sector is moving forward very fast, 
both in terms of its own technological advancement and 
its standing among global renewable energy technologies. 
Rapid increases in solar cell efficiencies, fast technical change 
in solar batteries and solar glass, and economies of scale in 
production fuel its rapid adoption, and it is becoming clear 
that existing forecasts about its adoption need to be updated extensively. This timely and 
distinctive examination of the economic side of the field takes into account solar PV’s 
recent and growing lead among renewable energies competing to replace fossil fuels.

2018  160 pp  Hardback  978 1 78811 565 0  £70.00 / $110.00 
eBook • Elgaronline
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TEXTBOOK

Service Operations Management, 
The Total Experience 
Second Edition
David W. Parker, University of Queensland Business 
School, Australia
Building on the foundations of the first edition, this 
comprehensive textbook remains a vital tool for 
postgraduate students seeking to understand the principles 
of service operations management, and for undergraduate 
students specializing in hospitality, tourism and public sector 
management. Written in a clear and accessible manner this 
updated second edition:

• takes an increased international perspective on service operations

•   is updated to reflect the most significant changes in service operations management, and  
 to provide enhanced coverage of areas touched on in the first edition

•   includes new and updated international case studies in each chapter, reflecting the  
 increased globalization of service operations, with internationalizing updates to include  
 content suitable for a global audience

•   covers mobile technology and presents the author’s own research embracing big data  
 analytics and neurolinguistics in building customer service systems

•   expands coverage of process-reengineering and service flows, business process  
 assessments, and developing economies.

2018  608 pp  Hardback  978 1 78811 593 3  £130.00 / $180.00 
2018  Paperback  978 1 78811 595 7  £49.95 / $83.95  •  eTextbook
This textbook is available on examination, see page 4 for full details

Supported by a companion website featuring an Instructor's Guide, PowerPoint 
slides and handouts to support teaching.  www-e-elgar.com/textbooks/parker

NEW

Handbook on Global Value Chains
Edited by Stefano Ponte, Copenhagen Business School (CBS), Denmark,  
Gary Gereffi, Duke University, US and Gale Raj-Reichert, Queen Mary 
University of London, UK
Global value chains (GVCs) are a key feature of the global economy in the 21st century. 
They show how international investment and trade create cross-border production 
networks that link countries, firms and workers around the globe. This Handbook 
describes how GVCs arise and vary across industries and countries, and how they have 
evolved over time in response to economic and political forces. With chapters written 
by leading interdisciplinary scholars, the Handbook unpacks the key concepts of GVC 
governance and upgrading, and explores policy implications for advanced and developing 
economies alike.

Sept 2019  c 656 pp  Hardback  978 1 78811 376 2  c £180.00 / c $290.00  •  eBook • Elgaronline

RESEARCH COLLECTION

Global Value Chains
John Humphrey, University of Sussex Business 
School, UK
This insightful volume gathers some of the most influential 
papers in the economics field of global value chains. The 
compilation of research featured focuses on globalization, 
fragmentation and coordination of production across 
geographical as well as enterprise boundaries. It pays 
particularly close attention to how businesses in developing 
countries are incorporated into global production and 
distribution networks. The collection includes many of the 
texts that framed the global value chain approach together with in-depth case-studies 
of particular sectors and policy-oriented research concerned with reducing poverty and 
accelerating growth in poorer countries. Prefaced by an original introduction from the 
editor, this book would be of great interest to students and researchers working in the 
fields of globalisation, geography and international business.

39 articles, dating from 1998 to 2017 
Contributors include: J. Bair, R. Baldwin, S. Barrientos, G. Gereffi, P. Gibbon, R. Kaplinsky,  
S. Ponte, R. Rabellotti, H. Schmitz, T. Sturgeon

Series no. 362  May 2019 (UK & RoW) / July 2019 (N & S America)  c 896 pp   
Hardback  978 1 78811 443 1  c £340.00 / c $540.00
The International Library of Critical Writings in Economics series
Digital version available exclusively on Elgaronline as a Research Review.  

NEW KEY TITLE

Handbook on the Sustainable  
Supply Chain
Edited by Joseph Sarkis, Worcester Polytechnic 
Institute, US
‘Wide-ranging in scope, this book enables key experts from 
around the world to update many established areas and 
explore exciting new directions. In many chapters, multiple 
theories are integrated to better structure our field’s current 
thinking: for example, on such topics as the diffusion of 
sustainable supply chain practices and the measurement 
of sustainable performance. Just as important, leading 
researchers explore the intersection of supply chain management with such fast-evolving 
topics as strategic ambidexterity, social networks, base-of-the-pyramid, and social 
enterprises. Overall, an excellent resource for both scholars and advanced students!’

– Robert D. Klassen, Western University, Canada

March 2019  c 616 pp  Hardback  978 1 78643 426 5  £210.00 / $330.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

Consumer Logistics
Surfing the Digital Wave 
Peter J. Rimmer AM, Australian National University 
and Booi Hon Kam, RMIT University, Australia
‘Consumer Logistics: Surfing the Digital Wave provides 
thought provoking insights into the challenges and 
opportunities presented by omnichannel approaches and 
Industry 4.0 which are currently revolutionising supply chains. 
The book utilises both practitioner and academic insights into 
how the “digital wave” is impacting logistics and creating 
value for organisations and consumers. This book should be 
a starting point for organisations reflecting on logistics and 
supply chain strategy, I found it raised many questions and 
ideas that supply chain professionals will need to consider in the coming years. The digital 
wave is a tough wave to surf and is constantly shifting, this book provides a useful starting 
point for those about to get wet!’

– Richard Wilding OBE, Cranfield School of Management, UK

2018  200 pp  Hardback  978 1 78643 036 6  £70.00 / $110.00 
eBook • Elgaronline

Handbook of Research on Retailing
Edited by Katrijn Gielens, University of North 
Carolina, US and Els Gijsbrechts, Tilburg University, 
the Netherlands
‘Evidence and research based, [this book will] generate 
managerially relevant insights that are valuable for both 
manufacturers and retailers.’

– Nirmalya Kumar, Singapore Management University and 
INSEAD Emerging Markets Institute, Singapore

2018  480 pp  Hardback  978 1 78643 027 4  £140.00 / $225.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

Entrepreneurial Marketing
A Practical Managerial Approach
Robert D. Hisrich, Kent State University, US and 
Veland Ramadani, South-East European University, 
Republic of Macedonia
‘As someone who has long contended that Marketing should 
be one of the dominant disciplines in entrepreneurship 
education and research, I am delighted to discover the 
publication of Entrepreneurial Marketing. This book makes 
a major contribution to potential success for leaders of new 
and growing ventures. The biggest knowledge gap most 
entrepreneurs have is how to market their products, services 
and businesses. Readers will want to have this close by for 
reference when their marketing problems crop up.’

– Frank Hoy, Worcester Polytechnic Institute, US

2018  224 pp  Hardback  978 1 78811 131 7  £75.00 / $120.00  •  eBook • Elgaronline
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NEW KEY TITLE

How to Get Published in the Best Marketing Journals
Edited by David W. Stewart, Loyola Marymount University and Daniel Ladik, 
Seton Hall University, US
This essential guide, edited by experienced journal editors, is the definitive sourcebook 
for prospective authors who are seeking direction and advice about developing academic 
papers in marketing that will have a high probability of publication in the best journals 
in the discipline. It brings together a wealth of contributors, all of whom have are 
experienced researchers and have been published in the leading marketing journals. 

Sept 2019  c 320 pp  Hardback 978 1 78811 369 4  c £100.00 / c $150.00  •  eBook • Elgaronline

NEW

Handbook of Research  
on Distribution Channels
Edited by Charles A. Ingene, University of Oklahoma, 
James R. Brown, West Virginia University and the late 
Rajiv P. Dant, formerly University of Oklahoma, US
‘Finally! We have a book that synthesizes the vast and long 
literature on marketing channels. As future researchers 
grapple with questions in the age of online channels of 
distribution, the contributions in this book, from leading 
thinkers in our field, will prove invaluable.’

– Anthony Dukes, University of Southern California, US

2019  608 pp  Hardback  978 0 85793 859 6  £215.00 / $330.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Research Handbook of Innovation and 
Creativity for Marketing Management 
Edited by Eric Shiu, University of Birmingham, UK
‘The originality of this Handbook is in exploring conceptual 
and practical links between creativity and innovation at micro 
and macro level. The contributors take a multi-disciplinary 
approach to generate new insights into the meaning of 
innovation and creativity, and the integration of the concepts, 
that will stimulate academics and professionals engaged in 
marketing research.’

– John Dawson, Universities of Edinburgh and Stirling, UK

2017  264 pp  Hardback  978 0 85793 794 0  £110.00 / $175.00 
2018  Paperback  978 1 78643 498 2  £35.00 / $55.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

Seven Deadly Sins in Consumption
Edited by Henna Syrjälä and  
Hanna Leipämaa-Leskinen, University of Vaasa, 
Finland
‘An intellectually inspiring and fun scholarly account of 
the fundamental desires and emotions that drive us in 
contemporary consumer culture – an excellent example of the 
scholarship and exceptional creativity of the community that is 
now known as the Vaasa School of Consumer Research.’

– Johanna Moisander, Aalto University  
School of Business, Finland

2018  176 pp  Hardback  978 1 78811 718 0  £75.00 / $115.00  •  eBook • Elgaronline

NEW

Handbook of Research on Customer Engagement
Edited by Linda Desiree Hollebeek, The University of Auckland Business 
School, Graduate School of Management, New Zealand and David E. Sprott, 
Washington State University, US
This is a comprehensive guide for rapidly developing research area of customer 
engagement. Leading international authors address key concepts and address the 
potential to expand the field into the realm of stakeholder engagement.

July 2020  c 248 pp  Hardback  978 1 78811 488 2  c £110.00 / c $175.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

NEW KEY TITLE

Handbook of Marketing Analytics
Methods and Applications in Marketing 
Management, Public Policy, and Litigation 
Support
Edited by Natalie Mizik, University of Washington and 
Dominique M. Hanssens, University of California, Los 
Angeles, US 
‘Handbook of Marketing Analytics is a very useful reference 
for the litigator wishing to gain greater expertise and insight 
into available tools for prosecuting and defending many 
types of commercial litigation. The technical chapters have gentle takeoffs that allow the 
non-specialist reader to build a working knowledge of the techniques described. The case 
study chapters are what really set the book apart for those whose matrix algebra is rusty, 
enabling the non-technical attorney or lay reader to see vividly how the techniques can 
be deployed. This will be an essential item on the shelf of any litigator who deals regularly 
with advanced analytics in marketing and related areas.’

– August Horvath, Foley Hoag LLP, US

2018  712 pp  Hardback  978 1 78471 674 5  £185.00 / $290.00 
eBook • Elgaronline
Research Handbooks in Business and Management series

Research Handbook of Marketing  
in Emerging Economies
Edited by Marin A. Marinov, Aalborg University, Denmark
‘The role of emerging economies as target markets for firms has increased significantly, 
especially during the last ten years. Most of the books and studies published have focused 
on the macro-level analysis of entry barriers and/or investments in emerging economies, 
largely neglecting marketing strategies and other marketing-related issues. With 14 
different chapters covering diverse topics ranging from the role of country image to 
marketing accountability, as well as both manufacturing and service sector analysis and 
international case studies, this book is clearly an interesting addition to the present stock 
of knowledge. It will provide an excellent primary text for courses focusing on entry and 
marketing strategies in emerging economies.’

– Jorma Larimo, University of Vaasa, Finland

2017  328 pp  Hardback  978 1 78471 316 4  £120.00 / $190.00 
2018  Paperback  978 1 78897 696 1 £35.00 / $55.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Handbook of Research on  
New Product Development
Edited by Peter N. Golder, Dartmouth College and 
Debanjan Mitra, University of Florida, US
‘This book does an excellent job of summarizing what is 
known, and importantly what needs to be known, about new 
product development. Covering topics ranging from idea 
generation to predicting market-place performance, it is a 
valuable resource for anyone who wants to be current in this 
area.’

– Donald Lehmann, Columbia University, US

2018  480 pp  Hardback  978 1 78471 814 5  £170.00 / $270.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

Handbook of Research on Gender  
and Marketing
Edited by Susan Dobscha, Bentley University, US
‘The Handbook of Research on Gender and Marketing 
is a timely volume that effectively updates and extends 
conversations on feminism, gender, gendered marketspaces, 
and the practices of consumers therein. Appropriately, this 
volume challenges some taken for granted understandings 
that may be hampering our understanding of gender(s), and 
some taboos that can prevent us from discussing critical 
issues that matter to people of varied genders. I encourage 
scholars in this arena to take the time to read this volume 
cover to cover.’

– Eileen M. Fischer, York University, Canada

2019  352 pp  Hardback  978 1 78811 537 7  £135.00 / $210.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series
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Handbook on Place  
Branding and Marketing
Edited by Adriana Campelo, Salvador’s Chief 
Resilience Officer for 100 Resilient Cities, pioneered 
by The Rockefeller Foundation, Salvador, Brazil
‘Adriana Campelo’s Handbook consolidates not only existing 
knowledge of place branding, it also offers insights into its 
controversies and possible solutions. Taking a stakeholder 
approach, the chapters include a wide range of concerns that 
are thought-provoking and able to create refreshingly new 
discussions in what still remains an emerging field of socio-
economic study and practice.’

– Juergen Gnoth, University of Otago, New Zealand

2017  272 pp  Hardback  978 1 78471 859 6  £110.00 / $175.00 
2019  Paperback  978 1 78471 861 9  £35.00 / $55.00  •  eBook • Elgaronline
Research Handbooks in Business and Management series

TEXTBOOK

The Disappearing Product
Marketing and Markets in the Creative 
Industries
Chris Bilton, University of Warwick, UK
‘Chris Bilton pursues a critical issue for everyone in arts 
and entertainment. The giants of the internet age have 
disintermediated IP owners. How can creators of content 
reclaim their relationship with their audiences?’

– Peter Bazalgette, Chair of ITV and previously  
Chair of Arts Council England 2012-2016

Key features include: 

• a defined approach to marketing geared towards the cultural and creative industries,  
 distinguished from ‘business as usual’ and ‘arts marketing’ 

•  case studies and questions for discussion that can be used in the classroom 

•  analysis of the creative economy highlighting practical strategies for marketers and  
 managers 

•  key examples of recent innovative marketing by artists and cultural entrepreneurs. 

2017  272 pp  Hardback  978 1 78536 072 5  £80.00 / $130.00 
2017  Paperback  978 1 78536 074 9  £30.00 / $46.95   
eTextbook
This textbook is available on examination, see page 4 for full details

TEXTBOOK

Digital Marketing
Communicating, Selling and Connecting
Charles F. Hofacker, Florida State University, US
Technology has forever changed the way that businesses 
engage with customers, and has changed the role of 
marketing significantly. Across 27 chapters, this textbook 
provides a complete introduction to the background of 
digital marketing, particularly the ways in which customers 
use digital media, and how technology can be used to fulfil 
the three key goals of digital marketing: effectively engaging 
with customers, selling to customers and using the power of 
networks to make connections with customers. 

Key Features:

• In-depth introductions to the foundations and basic operating principles of digital  
 marketing

•   Multiple chapters covering consumer decision making online, and how digital marketing  
 affects the consumer

•   Chapters on service technology and visual design, for a deeper understanding of digital  
 marketing

•   Coverage of digital marketing in both B2B and B2C contexts

•   Discussion of legal and ethical aspects of digital marketing

•   Discussion questions in each chapter to promote engagement with the material and  
 deepen student understanding.

2018  224 pp  Hardback  978 1 78811 534 6  £95.00 / $145.00 
2018  Paperback  978 1 78811 536 0  £24.95 / $41.95 
eTextbook
This textbook is available on examination, see page 4 for full details

New Methods of Market  
Research and Analysis
G. Scott Erickson, Ithaca College, US
‘This is a wonderfully well-written, highly readable, 
book that covers the rapidly changing and increasingly 
complex landscape of data-driven marketing in depth. The 
distance traveled from “Mad Men-esque” focus groups to 
sophisticated inferential analyses of vast data arrays is very 
well captured. Erickson’s use of real-life, and very current, 
examples, to frame critical issues and explain key concepts 
and details is remarkable. The reader often feels as if he/
she is virtual member of a marketing analytics workgroup 
working  
on problems for firms like Tesco, Bloomberg, Lego, LiveAnalytics,  
Amazon, and others.’

– Charles R. Christian, former Director of Employee Analytics, Johnson & Johnson

2017  208 pp  Hardback  978 1 78643 268 1  £80.00 / $120.00 
2019  Paperback  978 1 78990 105 4  £30.00 / $47.95  eBook • Elgaronline

Alternative Marketing Approaches  
for Entrepreneurs
The late Björn Bjerke, formerly Linnaeus University, 
Sweden
‘This book offers a new way of thinking about the ontology 
and function of marketing in various entrepreneurial 
contexts. Björn Bjerke’s notable prior scholarship in social 
entrepreneurship underpins a foundation of knowledge and 
experience that gives us a more expansive and different way 
of seeing entrepreneurial situations, so that, for example, 
we can grasp public places as a form of a market, and, view 
entrepreneurs as more engaged in “realizing” value rather 
than what we traditionally think of as “marketing” goods 
or services to others. As the field of entrepreneurship focuses more on the process of 
value creation, this book offers various theoretical perspectives, methods, and insights 
into ways that value is co-created. This book is a very timely and important contribution 
that integrates cutting edge ideas in marketing and entrepreneurship so as to see both 
disciplines in new ways.’

– William B. Gartner, Babson College, US

2018  320 pp  Hardback  978 1 78643 894 2  £90.00 / $140.00   
eBook • Elgaronline

NEW

Handbook on Customer Centricity
Strategies for Building a Customer-Centric Organization
Edited by Robert W. Palmatier, University of Washington, Christine Moorman, 
Fuqua School of Business, Duke University and Ju-Yeon Lee, Iowa State 
University, US
Drawing on the expertise of leading marketing scholars, this book provides managers 
and researchers with insights into the fundamentals of customer centricity and how 
firms can develop it. Customer centricity is not just about segmentation or short-term 
marketing tactics. Rather, it represents an organization-wide philosophy that focuses on 
the systematic and continuous alignment of the firm’s internal architecture, strategy, 
capabilities and offerings with external customers. 

Aug 2019  c 384 pp  Hardback  978 1 78811 359 5  c £135.00 / c $210.00
Research Handbooks in Business and Management series

NEW

Handbook of Research on Identity Theory in Marketing
Edited by Americus Reed, The University of Pennsylvania and Mark Forehand, 
University of Washington, US
The Handbook features cutting-edge research that delves into the origins and 
consequences of identity loyalty and organizes these insights around five basic identity 
principles that span nearly every consumer marketing subdomain.

The Handbook explores [1] what makes an identity come to mind [2] what creates strong 
associations between identities and products [3] how consumers use brands to verify who 
they are or want to become [4] how consumption enhances or resolves conflict amongst 
identities and [5] how marketing and consumption becomes particularly relevant to 
particular identities. Each of these five principles are fully analyzed by a who’s who of 
world-class international marketing scholars. 

Sept 2019  c 640 pp  Hardback  978 1 78811 772 2  c £180.00 / c $275.00
Research Handbooks in Business and Management series
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NEW

Higher Education and the Future  
of Graduate Employability
A Connectedness Learning Approach
Edited by Ruth Bridgstock, Griffith University  
and Neil Tippett, University of South Australia
This book challenges the dominant ‘employability skills’ 
discourse by exploring socially connected and networked 
perspectives to learning and teaching in higher education. 
Both learning and career development happen naturally 
and optimally in ecologies, informal communities and 
partnerships. In the digital age, they are also highly 
networked. This book presents ten empirical case studies of educational practice 
that investigate the development of learner capabilities, teaching approaches, and 
institutional strategies in higher education, to foster lifelong graduate employability 
through social connectedness.

June 2019  c 320 pp  Hardback  978 1 78897 260 4  c £100.00 / c $150.00 
eBook • Elgaronline

Advancing Doctoral Leadership 
Education Through Technology 
Edited by Laura Hyatt, University of La Verne and 
Stuart Allen, Robert Morris University, US
‘Technology has expanded access, broadening the 
opportunity for advanced leadership education. This 
timely and informative book focuses on the building of 
communities comprised of experienced practitioners jointly 
engaged in doctoral-level learning. Advancing Doctoral 
Leadership Education Through Technology brings together 
educational innovators who are experienced hands at 
creating new modes of technology-mediated educational 
outreach, delivery and instructional innovation. The book’s 
chapters thoughtfully describe diverse educational innovations grounded in both quality 
connections among faculty and students and evidence-based instructional design. 
Through its diverse approaches and examples, readers will identify key questions to ask 
in designing their own instructional programs and appreciate the critical conditions that 
need to be in place for effective program implementation.’

– Denise M. Rousseau, Carnegie Mellon University, US

2018  264 pp  Hardback  978 1 78643 701 3  £90.00 / $135.00   
eBook • Elgaronline

University and Society
Interdependencies and Exchange
Edited by Ágnes Kövér, Eötvös Lorand Science 
University (ELTE), University School of Social Sciences, 
Hungary and Gaby Franger, Coburg University of 
Applied Sciences and Arts, Germany
‘Ágnes Kövér and Gaby Franger’s University and Society 
provides a timely values-based approach to understanding 
the evolving relationships between universities and society. 
A must-read for all of interested in community based 
research, community university engagement and knowledge 
democracy.’

– Budd L. Hall, University of Victoria, Canada

2019  336 pp  Hardback  978 1 78897 470 7  £105.00 / $155.00 
eBook • Elgaronline

NEW

A Research Agenda for Event Management
Edited by Tommy D. Andersson, John Armbrecht and Erik Lundberg, 
University of Gothenburg, Sweden 
This book explores and expands upon the core topics in the current academic debate 
within event management research. Emerging areas and innovative methodologies 
are organised into three themes: Events in Society, Event Consumers, and the Event 
Organization.

Nov 2019  c 208 pp  Hardback  978 1 78811 435 6  c £80.00 / c$125.00eBook • Elgaronline
Elgar Research Agendas

 Management & Academic Careers

To order visit e-elgar.com and save up to 20%   I   elgaronline.com   I  elgar.blog   I  @Elgar_Business

NEW

Learning and Teaching in Higher Education
Perspectives from a Business School
Edited by Kathy Daniels, Caroline Elliott,  
Colin Chapman and Simon Finley, Aston Business School, UK 
‘This is an essential resource for anyone teaching and supporting learning in a business 
school. The variety and richness of practical approaches, pedagogic reflections and 
initiatives presented in the context of business and management education is simply 
outstanding. Well done for this must-read collection of inspirational ideas and tried and 
tested approaches that will inspire us all to get more creative in the business classroom.’

– Sally Everett, King's College London, UK

There is often little guidance available on how to teach in universities, despite there being 
increasing pressure to raise teaching standards, as well as no official requirement for 
academics to have any specific teaching qualification in many countries. This invaluable 
book comprehensively addresses this issue, providing an overview of teaching in a 
business school that covers all stages of student learning.

Sept 2019  c 360 pp  Hardback  978 1 78897 507 0  c £100.00 / c $150.00  
eBook • Elgaronline

NEW

Competitive Accountability  
in Academic Life
The Struggle for Social Impact and Public 
Legitimacy
Richard Watermeyer, University of Bath, UK
‘Competitive Accountability in Academic Life is a challenging 
text that will appeal to academics and research scientists 
across different discipline areas. Drawing on UK REF-impact 
empirical data over a three-year period, a comprehensive 
sociological analysis accounts for how academics’ public 
citizenship has been regulated, controlled and hollowed out. By showing how political, 
economic and cultural dimensions of intellectual life is influenced and informed by 
competitive accountability, Richard Watermeyer paints a compelling picture of what 
academics “have (albeit unwittingly) allowed themselves to be used for”. This thought-
provoking text provides a strong rationale for reconceptualizing the public worth of 
academics and reasserting their social value.’

– Richard Winter, The Australian National University

July 2019  c 168 pp  Hardback  978 1 78897 612 1  c £70.00 / c $99.95 
eBook • Elgaronline

Higher Education in the Digital Age
Moving Academia Online
Edited by Annika Zorn, European University Institute, 
Italy, Jeff Haywood, University of Edinburgh, UK and 
Jean-Michel Glachant, European University Institute, 
Italy 
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